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18 years after departure, 
Hartford Whalers brand 
still a money maker 


By Debra Rughoo 


Special to the Hartford Business Journal 


T he Hartford Whalers left town about 18 
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Whalers gear is currently Reebok’s 
top selling non-current, or defunct, 
NHLhockey team, a company exec- 
utive said. 

Even celebrities and athletes 
still dawn Whalers gear: rapper 
Snoop Dogg appeared on “The 
Jimmy Kimmel Show” wearing a blue 
Whalers cardigan; actress Megan Fox 
was seen sporting a white “Property of 


years ago but the team’s ageless logo is 
still proving to be amoney maker. 

In fact, Whalers merchandise, including 
hats, sweatshirts and jerseys, still has a cult 
following not only among fans in Connecticut 
but around the country. Retailers in and out- 
side the state are still peddling the team’s para- 
phernalia, drawing customers and revenues. 










Bunker Mentality 


Find out what strategies Connecticut golf courses 
are employing to boost business amid bad weather 


PG. 3 


and declining membership. 


Continued on page 16 








Pictured in his office with board chairman 
John Leone, Bristol Hospital CEO Kurt A. 
Barwis (foreground) says he is convinced the 
independent hospital business model can 
succeed in Connecticut. 
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ui Businesses and colleges will need to a play a 
2 Significant role if Greater Hartford’s new busway 
= ”" = transit system is going to be a long-term success. 
a PG. 8 
Bristol Hospital links arms with Yale after Tenet deal evaporateS — inaex 
By Matt Pilon A key piece of the hospital’s strategy, CEO Kurt Barwis said in a HPD NERS AG abba a D7 
mpilon@HartfordBusiness.com recent interview, is building out its fledgling partnership with Yale Week in Review: PG. 6 
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fter spending two years jockeying to be acquired by one of _ bership in a statewide integrated healthcare network Yale hopes to 
A the U.S.’s largest for-profit hospital operators, Bristol Hospi- launch by the end of 2016. Deal Watch: PG. 12 
tal now thinks it can buck a national and statewide trend by Even with a prestigious partner, however, the road to indepen- c oa 
aa , orporate Profile: PG. 17 
remaining an independent community healthcare provider. dence won't be easily traveled. 
But that doesn’t mean the 154-bed, $138 million hospital will move Opinion & Commentary: PG. 20 
forward without a dance partner. Continued on page 14 
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SHOULD BE YOUR CHOICE. 


JUST BECAUSE YOU’VE BEEN SWITCHED 
TO FRONTIER DOESN’T MEAN 
YOU NEED TO STAY WITH THEM. 


Choose Comcast Business Internet and enjoy business-grade 
solutions to help you stay competitive in today’s marketplace. 
b (eo) 0 ets] ai=>.4 01-1018 


¢« Consistent, reliable soeed even during peak hours — up to 150 Mbps 
The fastest WiFi with the most coverage for your business 


Access to millions of WiFi hotspots nationwide — so you 
(or=] alm Ooms ©) cole [Ulead homer ccmanlialianiyaiare merits Mel als | Rel ors 


Dedicated, trained business experts who can 
assist you — 24/7 


CHOOSE COMCAST BUSINESS. 


CALL (877) 589-8810 TODAY. 


BUILT FOR BUSINESS" 


Restrictions apply. Not available in all areas. WiFi claim based on September 2014 study by Allion Test Labs, Inc. Actual speeds vary and are not guaranteed. 
WiFi hotspots available with Deluxe Internet and above. Hotspots available in select areas. Call for details. © 2015 Comcast. All rights reserved. 
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CT golf courses look to emerge from harsh winter, declining play 


By Gregory Seay 
gseay@HartfordBusiness.com 
onnecticut’s golf industry is trying to 
avoid a shanked tee shot as it wages a 
battle to remain financially viable and 
relevant to a waning customer base. 
A somber sign of the times is 
that golf, like other recreation- 


their offerings beyond the traditionally lengthy 
and relatively expensive 18-hole round of play. 
To solicit new members and widen revenue 
sources, many are pitching access to their out- 
door swimming pools and tennis courts and 
indoor dining and banquet/meeting facilities. 
Some are losing the battle. In Southing- 
ton, a developer bought North 
Ridge Golf Club and is transform- 


leisure past-times, must compete Learn how one ing nine of its holes into houses. 

directly for golfers’ attention of CT’s best In Windsor, The Tradition Golf 

and wallets with other live and golf courses Club, which opened for play in the 

televised sports, Internet video has maintained ‘60s, off Pigeon Hill Road, closed 

gaming and other less-expensive its competitive several years ago. 

avocations, experts Say. edge. Others are determined to 
U.S. golf courses, including PG. 14 play through. Berlin’s Shuttle 


some of Connecticut’s oldest and 
best, are scrambling to broaden 


Meadow Country Club, one of the 
state’s oldest and most acclaimed 


private golf clubs, for the first time has hired 
a marketing director to help the 98-year-old 
club woo more players. 

According to the Connecticut State Golf 
Association, representing some 50,000 ama- 
teur golfers and public and private courses, 
the number of rounds played annually has 
fallen the past decade. 

The state golf association says that in 2010, 
amateur players it tracked posted 1,143,503 
rounds. But by 2014, only 1,055,977 rounds 
were posted — an 8 percent decline. But 
“hardcore” golfers’ participation in its adult- 
amateur tournament play has risen of late, 
said Brent Paladino, the organization’s direc- 
tor of competitions and communication. 

“It’s not a Connecticut thing. It’s anation- 
al thing,” Paladino said of the decline in 
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Hartford’s Keney Park Golf Course in the city’s 
North End has been closed during its year-long, 
$8 million renovation to restore a course 
deemed “unplayable” to active status sometime 
later this year, a city public-works official says. 


non-tourney play. “Like any sport, it’s cycli- 
cal. The economy has an impact. So does 
the weather.” 


Winter blues 

This past winter was especially disrup- 
tive for courses and players. Extra-heavy 
snowfall and extended periods of below- 
freezing temperatures have kept all of the 
state’s courses inaccessible well past the 
first few weeks of spring. 

Semi-private Manchester Country Club 
has postponed its opening for several more 
weeks until the last snowmelt disappears 
to allow its four-person maintenance team 
to inspect the 18-hole course, clean it and 


Continued >) 
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>) Golf Courses 


repair any damages, course Superintendent 
Matt Gomez said. 

“This is a late spring for us,’ Gomez said, 
noting the town-owned course has opened to 
limited play as early as the first week in March. 

In Hartford, Goodwin Park’s 27-hole 
course was set to reopen last week to 
“course-walkers only” to give the soggy 
turf extra time to dry out before motorized 
carts are allowed, said city Public Works 
Superintendent Tom Baptist. The city spent 
about $800,000 to patch the balky irrigation 
and drainage systems, and shore up greens 
and fairways “that were quickly headed to 
unplayable condition,’ Baptist said. 

Worse off was Hartford’s 18-hole Keney 
Golf Course, Baptist said, which is close to 
wrapping up an extensive, year-long makeover 
that cost more than $8 million and is projected 
to reopen sometime after July 1, he said. 

The city of Hartford previously fired the 








HARTFORD BUSINESS JOURNAL 


2015 


troubled operator of Goodwin and Keney 
and took over their operations for the first 
time in more than 25 years. It also has spent 
millions improving their greens, fairways 
and facilities. The city hired consultants to 
help oversee improvements that will enable 
both to provide “a high-quality golf experi- 
ence,” Baptist said. 


Wooing business 

Goodwin's and Keney’s greens fees are 
among the least expensive in the Hartford 
region, which fits with the city’s aim to inspire 
more novices to take up the game, Baptist 
said. Goodwin participates in the “The First 
Tee” program that introduces golf to youth. 

Like other golf clubs, the city’s course oper- 
ators are weighing ideas to draw in novices and 
for occasional golfers to increase their play, as 
well as ways to speed the game, which still 
takes about four hours to play 18 holes. 











Berlin’s Shuttle Meadow is relocating 
some drive tees to speed play and make 
the game more enjoyable, with the hopes of 
boosting membership or drawing more play- 
ers to lift its operating bottom line. 

The Manchester Country Club last year 
introduced “Play 9 and Wine” events to entice 
female golfers that were “a success,’ Gomez 
said. In addition to its longstanding junior- 
golfer program and “good-student” discounts, 
the 98-year-old course several years ago began 
enticing under-30 executives with a discounted 
membership for under $100 per month. 

The result, Gomez said, is that the Man- 
chester golf club’s approximately 300-mem- 
ber roster has grown since the Great Reces- 
sion, mainly through word of mouth. 

“We've increased our membership over 
the last six or seven years,’ he said. “We have 
a good membership and they’re bringing ina 
good group of people.” a 
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Know someone young, 
energetic and successtul! 


Nominate him or her for the 
Hartford Business Journal's 2015 


40 UNDER FORTY AWARDS! 


We're looking for candidates who share a commitment to business 


growth, personal excellence and deep community involvement. 


The people who are shaping the future of Greater Hartford. 


Nominate yourself — or someone you know! 
Go to www.HartfordBusiness.com and click on the “Our Events” tab. 


Nomination deadline is May 26, 2015 


Winners will be recognized in a special Issue of the Hartford 


Business Journal publishing on July 20, and at an awards event 


on September 30 at the Connecticut Convention Center! 


A candidate: 


¢Must work in the Greater 
Hartford area 


¢ May be self-nominated or 
nominated by someone else 


¢ Should be owner, founder, 
partner, president, CEO, 
CFO, COO, board chairman, 
senior executive or a person 
with significant authority for 
decision-making in a public or 
private company, non-profit or 
government facility 


«Must be under the age of 40 as of 
December 31, 2015 to be eligible 


«Must not be a previous 40 Under 
Forty winner. 


Winners will be profiled in the 
Hartford Business Journal’s July 20, 
2015 edition 
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NOTEBOOK 


CT hospitals see improved 
margins as funding cuts loom 


Connecticut hos- 
pitals fared much 
better financially in 
2014, despite facing 
higher taxes and 


continued pressures Manchester 
from federal health- Foclailla 
care reform. 

The states 29 Hartford 


acute care providers 
recorded a collective 


operating margin of MidState 
4.42 percent, up from 
3.15 percent a year ear- Bristol 
lier. The better results Middlesex 
were largely driven by 
a $200 million boost St. Francis 
in patient revenues, 
Statewide Total 


which totaled $9.9 bil- 
lion. Hospital expens- 
es stayed flat at $9.9 
billion. 

Norwich’s Back- 
us Hospital was Connecticut’s best per- 
forming care provider last year, recording 
a 15.97 percent operating margin, followed 
by Greenwich (9.09 percent), Norwalk (8.27 
percent), MidState (8.2 percent), and St. 
Mary’s (8 percent) hospitals. 

Only five Connecticut hospitals lost money 
in fiscal 2014. Milford Hospital performed the 
worst with a-11.13 percent margin. Windham, 
New Milford, Connecticut Children’s, and John 
Dempsey hospitals also lost money last year. 

A healthy hospital margin is typically 
between 3-5 percent. 

The improved financial results come at 
atime of major debate over hospital fund- 
ing. Under his two-year budget plan, Gov. 
Dannel P. Malloy has proposed funding 


SOURCE: OFFICE OF HEALTH CARE ACCESS 


Hospital of Central CT 


CT Hospital Financial Performance 


$4,235,504 2.26% 
$2,760,693 3.70% 
$36,285,186 3.37% 
$14,783,796 3.85% 
$18,936,576 8.20% 
$1,048,848 0.73% 
$20,707,000 5.43% 
$14,421,000 2.11% 
$468,961 ,830 4.42% 


cuts and higher taxes that could cost hos- 
pitals more than $750 million in annual 
revenue, according to the Connecticut 
Hospital Association, which is now wag- 
ing amajor lobbying campaign against the 
proposal. 

The budget includes a $216 million 
reduction in uncompensated care, which 
reimburses hospitals for treating unin- 
sured and underinsured patients, and a 
$510 million hospital tax. 

Hospital executives have warned that the 
budget plan will lead to diminished services 
and layoffs. Some smaller community hospi- 
tals have even said the cuts could force them 
to eventually close. 

— Greg Bordonaro 


Tribe supporters see 
Malloy as peacemaker 


The legal dustup between Connecticut’s 
banking department and an Oklahoma tribe 
pressing to be allowed to issue ultra-high- 
interest “payday” loans to needy residents 
has spilled into the governor’s office. 

Billboards have sprouted — one visible 
off I-91 northbound approaching downtown 
— urging Gov. Dannel P. Malloy to intervene 
on behalf of the Otoe-Missouria tribe. 

The Institute for Liberty, a nonpartisan 
Washington D.C. advocacy group against 
government incursion on individual civil 
rights, claims it paid for both billboards and 
plans more as part of its national campaign 
to get Malloy to act. 

“We are engaged in this fight because 
we believe this is an illegal abuse of power 
by CT state banking regulators and we have 
engaged with the Governor because he is the 
One person who can stand with the tribes 
and stop this overnight,” institute President 
Andrew Langer said last week via email. 

“The buck stops with him. He has a 
history of supporting Indian country and 
we are asking him to do so again now,” 
Langer wrote. 

The banking department twice has ruled 
in administrative proceedings, first late last 
year and again at the start of this one, that 
the tribe and their two payday lenders— Great 
Plains Lending LLC and Clear Creek Lend- 
ing — charge usurious interest banned under 
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Connecticut consumer law. The banking 
department also has levied $1.5 million in 
penalties against the tribe and their Chair- 
man John R. Shotton. 

The tribe is fighting back with an appeal 
pending in Connecticut state court, and a 
separate suit in Oklahoma federal court, 
claiming the state’s payday-lender ban vio- 
lates the tribe's civil rights. 

Malloy’s spokesman says the governor 
doesn’t comment on pending litigation. 

The banking department says it 
respects the rights of the tribe and its 
chairman, but noted its purpose in this 
matter is clear. 

“Our focus has always been directed 
at protecting our borrowers,’ Banking 
Department General Counsel Bruce Adams 
said via email. 

— Gregory Seay 








DESIGN BUILDERS GENERAL CONTRACTORS 


PDS served in the role as General Contractor for a 
two story 4,000 square foot interior renovation of 
new office space. The renovation was a full gut of 
the existing facility consisting of new carpeting, wood 
flooring, ceilings, walls, millwork, doors, painting, 
toilet accessories, sprinkler, plumbing, electrical, and 
mechanical. This project was completed within a fast 
track two month span and finished within budget. 


PDS ENGINEERING & 
CONSTRUCTION, INC. 


107 Old Windsor Road, Bloomfield, CT 06002 
(860) 242-8586 | Fax (860) 242-8587 
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PDS has been meeting 


the needs of the 


construction industry 


since 1965. Our 
dedicated team of 


design and construction 


professionals welcomes 


the challenge of serving 


its past and future 


customers on their most 


demanding projects. 
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ey accountants are different. We 





care about our clients, not just their numbers. Our 
insight and practical advice is original and has 


been etched into the region's business landscape for 


more than 50 years. Who wants ordinary out- 
comes? Our visionary approach to auditing, tax planning, business 
and technology consulting renders innovative outtcomes that will 


change the way you do business. 


Put your trust in advisors with real solutions. Let our knowledge 


create your next masterpiece. 


W HITTLESEY ®& HADLEY, F.U. 


280 Trumbull Street - Hartford, Connecticut 06103 - www.whcpa.com 
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BY THE NUMBERS 


$15 


The minimum wage large CT 
employers would have to pay, or 
risk paying a fine, under a bill 
being pushed by labor unions in 
the General Assembly. 


SO54M 


The gaming tax revenue the 
state will lose by 2019 as a result 
of new casinos opening in New 
York and Massachusetts. 


10 


The number of national titles the 
UConn’s women’s basketball team 
has won in the past two decades. 


$3,301 


Connecticut’s median property 
tax bill, according to WalletHub, 
which is the fifth-highest in the 
country. 


28.1% 


The percent of Connecticut 
businesses that are women- 
owned. 


TOP 5 MOST READ 


on HartfordBusiness.com 


® WalletHub: CT property 
taxes fifth highest 


® TicketNetwork sues broker over 
unkept Super Bowl orders 


® Segarra fills out mayoral 
Campaign team 


lM Campbell Soup solar 
array goes live 


i CT jumps into top 10 in locally 
produced food index 


STAY CONNECTED 


For breaking and daily Greater Hartford 
business news go to 
www.HartfordBusiness.com. 


HBJ on Twitter: @HartfordBiz 


HBJ on Facebook: 
www.facebook.com/HartfordBiz 


HBJ on LinkedIn: 
www.linkedin.com/company/ 
the-Hartford-Business-Journal 


Daily e-newsletters: 
HBJ Today, CT Morning Blend 
www.HartfordBusiness.com/subscribe 


Weekly e-newsletters: 
CT Green Guide Weekly 
www.HartfordBusiness.com/subscribe 
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Small and midsize manufacturers like Berlin-based Tomz Corp. don’t benefit from 
R&D tax credits as much as large companies do, a new report says. 


TOP STORY 


Report: Gov’t must cater manufacturing 
programs to smaller cos. 


Research and development tax credits and other programs designed to benefit 
advanced manufacturers often disproportionately help larger companies, accord- 
ing to a new report by the New England Council. 

Small and midsize companies, or SMEs, also have trouble recruiting talent and 
accessing new technologies, according to the report, which was commissioned by 
the business advocacy group and performed by Deloitte. 

While New England maintains its lead in advanced manufacturing, wages and 
GDP have begun to stagnate following post-recession gains, the report said. 

Other challenges for New England manufacturers include relatively high energy 
costs, aging public infrastructure and workers, and a persistent branding problem 
that “keeps talent at arm’s length,” according to the report. 

Besides wanting government to evaluate how R&D tax credits and other pro- 
grams help smaller manufacturers, the report also recommends that industry, 
government, higher education and other stakeholders work to create more inte- 
grated educational pathways for students to choose advanced manufacturing as 
a Career path early on. It also called for a rebranding from “advanced manufactur- 
ing” to “maker revolution.” 

In Connecticut, the value of advanced manufacturing shipments rose 36 per- 
cent between 2005 and 2011, to more than $30 billion. Its per capita shipment 
value also climbed by about a third over that time. 

The state also has a heavy concentration of jobs in that industry — nearly 
370 percent the national average. And while Massachusetts has more advanced 
manufacturing jobs, 72 percent of Connecticut’s manufacturing jobs are catego- 
rized as advanced, which is the highest in New England. 


HEALTH CARE 


Independent hospital alliance 
signs ACO deal with Aetna 


A fledgling alliance of seven independent Connecticut hospitals has signed 
an accountable care agreement with insurer Aetna. 

The ACO is the first major news out of the Value Care Alliance since forming 
last year. 

Members include Middlesex Hospital in Middletown, Griffin Hospital in Derby, 
Lawrence + Memorial Hospital in New London, St. Vincent’s Medical Center in 
Bridgeport and the Western Connecticut Health Network’s Danbury, New Milford 
and Norwalk hospitals. 

The agreement includes more than 40,000 Aetna commercial health plan 
customers who received care from any of the seven member hospitals over the 
past two years — and any new patients following the start of the deal. 

Financial terms were not disclosed. The ACO model allows insurers to offer 
financial incentives to providers who reduce costs and improve health outcomes 
for large populations of patients. 

Aetna will track the percentage of patients who receive recommended pre- 
ventative care and screening, as well as reductions in avoidable hospital read- 
missions and emergency room visits, and other metrics. 


Hospitals testify against property tax legislation 


A number of Connecticut healthcare executives testified last week against a 


oe 





bill that would allow cities and towns to charge property taxes to off-campus 
properties owned by hospitals. 

At least seven hospitals and health systems, as well as the Connecticut Hos- 
pital Association, submitted written testimony arguing that the legislation would 
add another financial burden on top of proposed cuts to Medicaid reimburse- 
ment rates and a proposed increase in the state’s hospital tax. 

Office of Policy Management Secretary Benjamin Barnes wrote that the bill 
targets a growing trend of hospitals expanding beyond their traditional campus- 
es, which has meant previously taxable properties have fallen off the tax rolls. 


GAMING 


Report: Casino competition 
will cost CT 9,300 jobs by 2019 


Coming Massachusetts and New York casinos will take a $254 million bite out of 
Connecticut’s casino tax revenues between 2017 and 2019, according to an analy- 
sis commissioned by the operators of Mohegan Sun and Foxwoods Resort Casino. 

Those lost taxes would be the result of out-of-state casinos displacing nearly 
$703 million in gross revenue from Connecticut casinos over those three years, 
the report by Clyde Barrow of Pyramid Associates concludes. 

More than one-third of that displaced revenue would be from northern and 
western Connecticut residents, the report said. 

The state’s two casinos will also be forced to eliminate 5,812 jobs as a result, 
and an additional 1,890 indirect jobs will be lost at related vendors, the report 
said. Lost wages will result in lower spending, which will induce another 1,598 
Connecticut job cuts, for a grand total of 9,300 lost jobs by 2019. 

Barrow’s report — the second substantial analysis on behalf of the tribes 
since March — comes as Foxwoods and Mohegan push for approvals to open 
several new casinos near Connecticut’s northern and western borders. 


ECONOMIC DEVELOPMENT 
& CONSTRUCTION 


WalletHub: CT property taxes fifth highest 


At $3,301, Connecticut’s median property tax bill is the fifth-highest in the 
country, according to an analysis by personal finance website WalletHub. 

WalletHub also found that vehicle property taxes are the fourth-highest in the 
Nutmeg State, where the average car owner paid $630. 

Illinois had the highest property taxes, at $3,939, while Virginia had the high- 
est car tax, at $962. The analysis uses data from the U.S. Census Bureau and 
state motor vehicle departments. 


TECHNOLOGY 


TicketNetwork sues broker 
over unkept Super Bowl orders 


South Windsor online ticket reseller TicketNetwork has sued one of its 
brokers, claiming that the Pennsylvania company failed to deliver on nearly 
$294,000 worth of Super Bowl ticket orders. 

DEM Ticketing had been licensed since November to list tickets on TicketNet- 
work’s online exchange for sale to third parties. 

The complaint alleges breach of contract and unjust enrichment, and asks 
for compensatory damages, interest, fees and any other compensation deemed 
appropriate by the court. 

TicketNetwork’s attorney said his client did not wish to comment on pending 
litigation. Dem Ticketing could not be reached for comment. 

Dozens of Super Bowl ticket orders through TicketNetwork and its affiliated 
websites and brokers went unfilled, according to an April 4 story in the Seattle 
Times, which reported that many brokers “short sell” tickets — meaning they 
accept payments before they actually acquire all the tickets they’ve promised. 

Washington’s attorney general has received more than 138 complaints re- 
garding such short selling, the Seattle Times said. Of those, at least 10 are about 
TicketNetwork and an affiliate website, the paper said. 


MANUFACTURING 


Ansonia packaging products 
provider acquired 


Ansonia’s Better Packages Inc. has been acquired by Montreal-based Inter- 
tape Polymer Group, the companies announced. 

The purchase price was not disclosed. Better Packages makes water-activat- 
ed tape dispensers that are used in e-commerce order fulfillment centers. It had 
approximately $18 million in revenue in its most recent fiscal year. 

IPG manufactures water-activated tape, which bonds to parcels and pack- 
ages using moisture. Better Packages CEO Phil White will continue to manage 
operations in Ansonia. 
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36 Lewis St. in downtown Hartford is being converted into apartments. 


REAL ESTATE 
36 Lewis gets $300K CRDA loan 


A small housing-conversion project in downtown Hartford that 
will add to the city’s pipeline of new housing units in the central 
business district has secured a state subsidy through the Capital 
Region Development Authority, officials said. 

Developer David Elwell secured a $300,000 CRDA loan to go with 
$1.2 million in private equity, plus $250,000 in state historic tax cred- 


ENERGY & UTILITIES 
Campbell Soup solar array goes live 


Norwalk’s Campbell Soup Co. said it has flicked the switch on a 
one-megawatt solar array at its Pepperidge Farm bakery in Bloomfield. 

The ground-mounted, 2,720-panel array is expected to gener- 
ate 1.7 million kilowatt hours of electricity — which is the equiva- 
lent of 15 percent of the bakery’s annual energy demand. 

It was turned on in late December, but Campbell announced it 
this week. 
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its, to finance conversion of a vacant former restaurant building at 
36 Lewis St. into six residential units — four one-bed, two two-bed. 
Demolition is already underway, with occupancy set for later 
this year. 
According to CRDA, it has approved 934 downtown housing 
units, with 701 in construction, leasing or occupied. 


CT housing sales up in Feb. 


Connecticut house and condominium sales each rose 14 per- 
cent statewide in February, a fresh survey says. 

Boston publisher The Warren Group said 1,352 single-family 
dwellings sold that month, up from 1,188 the same month a year 
ago. February sales, too, were their highest since 2008. 

Condo sales rose in February to 405 units vs. 355 a year earlier. 

“February was a good month for both condo and single-fam- 
ily home sales, which indicates that there is strong demand for 
homes,” said The Warren Group CEO Timothy M. Warren Jr. said. 

Median prices for both housing categories, however, were down. 

Single-family prices fell 5 percent to $224,750 in February vs. 
$236,000 a year ago, while the median condo sale price dropped 
nearly 2 percent to $152,000 vs. $155,000, Warren said. 

“Prices for single-family homes slipped again, and so far this year 
the 3 percent decline in median prices matches the decline for all of 
2014. The only year of the last four years that we experienced an in- 
crease in the median price was 2013. A lot is riding on the coming 
spring market.” 


The company is aiming to reduce its energy use by 35 percent 
per ton of product produced in the next five years. 

Campbell worked with BNB Renewable Energy Holdings to de- 
velop the project. SunPower engineered and built the array, which 
was financed by PNC Energy Capital. 

Campbell is selling the electricity credits generated by the array 
to Eversource Energy (formerly Northeast Utilities). 
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small businesses 
get insurance? 


WHAT’S AHEAD: 


4/20 Focus: Energy 
The List: Largest Electricity Suppliers 


Nonprofit Profile: CT Foundation 
of Greater New Britain 


CALENDAR 
WEDNESDAY, APRIL, 22 
Financial Planners Conference 


The Financial Planning Association is hosting an all-day conference April 22 
that will discuss the future of the industry and what companies must do to 
survive and flourish in the years ahead. 


The event, which runs from 7:15 a.m. to 4:50 p.m., will take place at the 
Aquaturf Club in the Plantsville section of Southington. 


The conference will feature about a dozen different sessions on various 
topics including tax planning and investment strategies. 


Economist Don Klepper Smith from DataCore Partners LLC will be the 
keynote speaker. He will discuss Connecticut’s economy and navigating the 
new economic normal. 


Cost to attend is $175. 


For more information or to register contact Jaclyn Farnham, 860.721.1060, 
fpact@snet.net. 


FOR A COMPLETE LIST OF GREATER HARTFORD BUSINESS EVENTS, GO TO 
WWW.HARTFORDBUSINESS.COM AND CLICK ON ‘THE AGENDA.’ ALL CALENDAR ITEMS 
MUST BE SUBMITTED ELECTRONICALLY VIA OUR WEB SITE, HARTFORDBUSINESS.COM. 
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Your insurance solution. 
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UnitedHealthcare that best meets 
their needs without having any 


impact on your benefit costs. 


Discover the power of 
choice. 
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Riders pickup CTfastrak at the New Britain station, which is one of the first stops on the 9.4 mile busway that connects the Hardware City with Hartford. 





Busway’s long-term success 


rides on employer, 
college connections 


By Chris Dehnel 
Special to the Hartford Business Journal 
he state’s new Hartford-New Britain busway has 
T kicked off its inaugural run with much fanfare and 
hope that the 9.4 mile thoroughfare will help alle- 
viate highway traffic and make it easier for commuters 
to get in and out of the Capital City. 

But a key part of CTfastrak’s long-term success will 
depend on whether or not the region's employers and colleg- 
es embrace it by encouraging or even incentivizing workers 
and students to trade in their motor vehicles for a bus ticket. 

“T think it has caught on already, but we will have 
a real idea on participation once we start charging 
[fares] and have had a chance to study who is using the 
system,” State Department of Transportation Commis- 
sioner James Redeker said. “But so far, we are happy 
with what we have seen.” 

CTfastrak is designed to supplement the CTrides pro- 
gram, astate initiative that encourages and partners with 
employers to offer workers telecommuting, carpooling, 
and transit subsidies. In recent years, CTrides has been 
pushing for greater business participation as bus and rail 
ridership has stagnated. 

The hope is that CTfastrak will encourage anew a wave 
of bus riders, but it may have to come at the urging of many 
employers. Whether that happens remains to be seen. 

The most popular aspect of CTrides is the bus ser- 
vice with stops along the Interstate 91 and 84 corri- 
dors, which companies like Aetna and Travelers have 
embraced for years. 

Aetna, for example, offers a pre-tax monthly subsidy for 
eligible employees to use mass transportation including 
van pools, buses and now the CTfastrak system, said the 
health insurer’s spokesman Matthew Clyburn. Depending 
on eligibility, an employee can receive up to $50 each month 
to cover a portion of the money spent on mass transit. 

Mike Marshall, Aetna’s vice president of global real 
estate services, said he thinks the new busway will 
encourage more people to ditch their cars. 

“There clearly has been local interest among employ- 
ees and community residents about the new CTfastrak 
system,” Marshall said. “I have spoken to a number of 
people who have taken advantage of the free ride period 
to check the system out, and everyone seems impressed.” 


Small business impact 

Some Hartford businesses say they are already notic- 
ing a positive impact from the new busway. 

Black Eyed Sally’s restaurant owner James Vara- 
no said he’s had several groups of customers visit in 
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recent weeks who said they came to eat and drink 
via CTfastrak. Customers, he said, liked the idea of 
enjoying a night out without having to worry about 
driving home. 

Varano said several families took advantage of a pro- 
motional deal out of West Hartford for kid’s discounts 
if afamily rode in on CTfastrak. He said two staff mem- 
bers are also abandoning their cars to take the bus in 
from New Britain. 

“This could work out,” Varano said of the busway’s 


impact. 
> The hope is that Pc 
CTfastrak will ridership —_ will 


look like as the 


encourage anewa free fare period 
os State 
wave of bus riders, officials hope 


the convenience 
of the busway 
will spread by 
word of mouth, 
but they are 
also launching 
a rewards pro- 
gram to incen- 
tivize people to take the bus. It will offer retail and 
business-to-business perks for transit riders and help 
promote businesses in the CTfastrak corridor, said 
busway spokesman Ron Dresner. 


but it may have to 
come at the urging 
of many employers. 


College impact 

One surprise early on has been the popularity of the 
busway along the New Britain line. Redeker said Central 
Connecticut State University had a huge contingent riding 
the busway over the first few days. Some students were 
curious, while others just didn’t want to drive. 

CTfastrak could help draw a closer linkage between the 
state’s colleges and Capital City. The connection to CCSU is 
obvious since the busway has a direct route there. 

But state officials are looking for ways to connect 
UConn’s main campus in Storrs to Hartford. In fact, 
Gov. Dannel P. Malloy’s 30-year transportation proposal 
has UConn in its sights. 

Redeker said expanding the busway to Storrs is 
merely conceptual at the moment, but giving UConn 
direct access to the commuter lot in Tolland is realistic. 

Redeker said he does envision direct access from 
UConn to Hartford and back. 

“We can have a dedicated right of way serving the univer- 
sity — even part of the Fastrak system,” Redeker said. Hf 


Q&A 


Berlin sees opportunity 
in rail, industrial building 
development 


Q&A talks about the economic 
development priorities within 
the town of Berlin with Chris 
Edge, who recently took over as 
the town’s economic develop- 
ment director. 


What 

potential 
mM economic 
impact will the New 
Haven-Springfield 
rail line have on Ber- 
lin? Are there any 
development oppor- 
tunities in town 
along the route? 

A: The major 
impact will be the 
increased number of 
people coming to and 
through Berlin that 
will help to show- 
case the great things 
Berlin has to offer. The greatest 
development opportunity will 
exist in the area surrounding our 
historic train station. 

To assist growth in the area, 
the town recently received a grant 
from the state Office of Policy and 
Management to create a transit 
oriented development plan around 
the train station and within the 
Kensington Village. This grant 
will help us to determine the best 
types of development and where 
those developments would best 
be located. 





Q: What are your biggest 
challenges in terms of encour- 
aging new development? 

A: The biggest challenge that 
Berlin faces now is bringing new 
businesses to the Berlin Turnpike, 
in particular south of the Route 
9 interchange. We have seen a 
recent migration of retailers to 
Berlin with Michaels and Kohls 
locating in the Brickyard Plaza, 
but that development has not yet 
moved south on the Turnpike. We 
hope that the new ownership of the 
Hawthorne Inn and the proposed 
200,000-square-foot Sports Com- 
plex can be economic catalysts to 
bring additional services, offices 
and retail to the Berlin Turnpike. 


Q: What type of commer- 
cial property is the town most 
in need of? Why? 

A: For continued economic 
growth in Berlin, our biggest 
property need is industrial land. 
In particular, lots of 1 to 4 acres 
upon which new buildings could 
be built. I have been approached 
by a few firms that would like to 
grow in Berlin, but with the very 
limited amount of buildings for 
sale, their desire is to build. If we 
can subdivide larger sites into 
smaller lots that are ready to go, 





Economic 
development 
director, town 
of Berlin 


the town could see new industrial 
construction as soon as the end of 
2015 and into 2016 and beyond. 


Q: How important is the 
role of public-pri- 
vate partnerships 
in stirring new eco- 
nomic development 
today? Has’ the 
nature of such part- 
nerships changed 
over the years? 

A: Public-private 
partnerships are a key 
component in helping 
bring difficult projects 
to fruition. For exam- 
ple, if a property is 
abandoned, has back 
taxes owed or envi- 
ronmental concerns, 
the collaboration of 
the private and public 
sectors can be the best (and some- 
times only) way to bring a property 
back into productive use. 

Additionally, we have been very 
fortunate to have received funds 
from the state to change the face of 
Berlin through new streetscapes, 
new facades as well as helping to 
start to bring brownfield properties 
back into the marketplace. I don’t 
believe that the nature of these 
collaborations has changed, but it 
appears to be a tool that is more 
commonly used now than in the 
past as the state has increased its 
investment in brownfields redevel- 
opment, transit-oriented develop- 
ment and the enhancement of the 
“Main Street” areas of Connecticut 
towns to stimulate private invest- 
ments. Town and state investments 
in private development projects 
such as Depot Crossing, the Lofts 
at Sherwood Falls and the River 
Bend Business Park show how 
these partnerships have been suc- 
cessful in creating opportunities 
and jobs in Berlin. 


Q: What are your top pri- 
orities for the town as you get 
started? 

There are two distinct things 
that I see as my top priorities for 
Berlin. The first is to reach out to 
the business community to sup- 
port their growth and to bring Ber- 
lin businesses together. We plan to 
have four to six events in 2015 rang- 
ing from breakfast networking to 
after-hours gatherings. Our goal is 
to get businesses large and small 
together to support each other. 

My second priority is to enhance 
the existing linkages that former 
Economic Development Director 
Jim Mahoney has created including 
those with our great team members 
within Berlin Town Hall, our legis- 
lators in Hartford, as well as the 
teams at various state agencies. Hi 
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FOr 90 years, the Hartford Foundation for Public Giving has helped 
to create lasting solutions that result in vibrant communities 
throughout the Greater Hartford region. Today, we collaborate with 
donors at every level, nonprofits of every kind and community leaders 
rrom every sector, harnessing the passion and the expertise to 
connect those who want to give with those who can make a difference 
in the lives of others. Join us and discover how we are making change 
ror the better by working together for good. 


Hartford Foundation 


FOR PUBLIC GIVING 





Together for good: 


Find out why Amazon, Walgreens, Eaton, Dollar Tree, Domino’s, Westinghouse, 
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WWW.gr 
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FedEx, Pepsi, UPS and Tire Rack all chose to locate within 
central Connecticut’s premier industrial market. 


Tradeport 


Windsor & East Granby, CT 


Class A Industrial Space 
& Shovel Ready Sites 
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5,000-100,000 SF 


e Shovel ready development sites 
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e 26’ - 30’ clear heights available 
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THE LIST 


Largest chambers of commerce 
in the Hartford region 


(Ranked by number of members as of March, 2015) 


Minimum dues Head of 
Rank Company Members per year Membership contact(s) chamber Year founded 
Middlesex County Chamber of Commerce Cain Buncon 
A 393 Main Street, Middletown, CT 06457 2,350 $215 ath Pe etter ik ie aon Lawrence McHugh 1895 
860-347-6924; www.middlesexchamber.com y : 
2 Chamber of Commerce Eastern Connecticut Sheri Cote 
914 Hartford Tpke., Waterford, CT 06385 1,500 $185 Tony Sheridan 1911 
860-701-9113; www.chamberect.com scote @chamberect.com 
3 Central Connecticut Chambers of Commerce Ray Gagnon 
200 Main St., Bristol, CT 06010 1,400 $210 James R. Albert 1889 
860-584-4718; www.centralctchambers.org r.gagnon @centralctchambers.org 
4 Chamber of Commerce of Northwest Connecticut Inc. JoAnn Ryan 
333 Kennedy Dr., Ste. R101, Torrington, CT 06790 750 $275 JoAnn Ryan 1901 
860-482-6586; www.nwctchamberofcommerce.org JOaniNe MW GleLeInbe toleoKMneIGe O19 
Quinnipiac Chamber of Commerce Dee Prior Nesti 
5 50 No. Main St., Wallingford, CT 06492 612 $354 eco anal eee Dee Prior Nesti 1915 
203-269-9891; www.quinncham.com 3 
MetroHartford Alliance 
6 31 Pratt St., 5th Fl., Hartford, CT 06103 600 $350 Sie Oe eae Oz Griebel 1799 
860-525-4451; www.metrohartford.com ; 
7 Greater Manchester Chamber of Commerce Amy Heritage 
20 Hartford Rd., Manchester, CT 06040 575 $290 April DiFalco 1901 
860-646-2223; www.manchesterchamber.com amy @manchesterchamber.com 
Greater Southington Chamber of Commerce Cathy Zalaski 
8 1 Factory Sq., Southington, CT 06489 565 $225 Tist@e cain 1OnGOG. GO Arthur H. Secondo 1938 
860-628-8036; www.southingtoncoc.com g 
Midstate Chamber of Commerce 
9 3 Colony St., Ste. 301, Meriden, CT 06451 560 $265 Se oO ey Séan W. Moore 1896 
203-235-7901; www.midstatechamber.com ; : 
Glastonbury Chamber of Commerce Taaorenwen 
A O 2400 Main St., Glastonbury, CT 06033 498 $195 Pr ec hae a Mary Ellen Dombrowski 1902 
860-659-3587; www.glastonburychamber.com g y 
West Hartford Chamber of Commerce Morgan Hilyard-Evans 
A 4 EEA teoHLOACGA NA THEIR TCS 06107 487 $275 mhilyard.evans @whchamber.com Barbara Lerner 1908 
Tolland County Chamber of Commerce , 
A 2 30 Lafayette Sq., Vernon, CT 06066 450 $275 icGc a ee or Candice Corcione 1957 
860-872-0587; www.tollandcountychamber.org y ne 
Greater New Britain Chamber of Commerce Brey Of Ss P 
A 2 1 Court St., New Britain, CT 06051 _ 450 $225 ay OEAOuD TING ar Deromaniae Cor Timothy T. Stewart 1913 
860-229-1665; www.greaternewbritainchamber.com tim @ greaternewbritainchamber.com 
The Chamber of Commerce Inc./Windham Region Hiane Nadeau 
44 i010 Main st., wilimantic, CT 06226 400 $276 eee CE heen Diane Nadeau 1887 
860-423-6389; www.windhamchamber.com ; 
North Central Connecticut Chamber of Commerce Nloslla Kivere 
A 5 P.O. Box 123, Enfield, CT 06083 375 $225 (1) Saye eee Debra Boronski 1892 
860-741-3838; www.ncccc.org Or" 
Simsbury Chamber of Commerce tote 
1 6 749 Hopmeadow St., Simsbury, CT 06070 374 $180 nie an secon Br Ron Locandro, Jr. 1961 
860-651-7307; www.simsburycoc.org Org 
4 7 South Windsor Chamber of Commerce Emily Dubord 
22 Morgan Farms Dr., South Windsor, CT 06074 370 $250 Shari Fiveash 1968 
860-644-9442; www.southwindsorchamber.org info @ southwindsorchamber.org 
Avon Chamber of Commerce ; 
Lisa Bohman . 
A 412 W. Avon Rd., Avon, CT 06001 350 $120 Lisa Bohman 1965 
8 860-675-4832; www.avonchamber.com Sen raDene eve opaNict 
Cheshire Chamber of Commerce ; ; 
; Sheldon Dill Sheldon Dill 
1 195 S. Main St., Cheshire, CT 06410 330 (2) $285 ) 1974 
9 203-272-2345; www.cheshirechamber.org sheldon @ cheshirechamber.org Wendy Stevens 
Windsor Chamber of Commerce 
20 261 Broad St., Windsor, CT 06095 300 $145 es Jane Garibay 1901 
860-688-5165; www.windsorcc.org OF” 
Canton Chamber of Commerce ” 
; nae Philip E. Worley Chuck Joseph 
- 280 125 ip 1967 
2 1 ar Pc a ae ele Melee pee $ phil@ cantonchamberofcommerce.com Philip E. Worley 
2 2 Newington Chamber of Commerce Gail Whitney 
1046 Main St., Newington, CT 06111 250 $175 , , Gail Whitney 1945 
860-666-2089; www.newingtonchamber.com One Se mngionenaniher com 
East Hartford Chamber of Commerce 
23 1137 Main St., East Hartford, CT 06108 220 $230 a er ee Eaaee, Mary Ellen Dombrowski 1915 
860-289-0239; www.easthartfordchamber.com E 
Plainville Chamber of Commerce 
24 1 Central Sq., P.O. Box C, Plainville, CT 06062 200 (2) $185 iircaletalee eal ai Antonella Calabrese 1908 
860-747-6867; www.plainvillechamber.com P 
2 5 Wethersfield Chamber of Commerce Leslie Civitello 
200 Main St., Wethersfield, CT 06109 178 $160 Stacey Hodges 1965 
860-721-6200; www.wethersfieldchamber.com wethersfield @ sbcglobal.net 
2 6 East Windsor Chamber of Commerce james cos 
20A Pasco Dr., East Windsor, CT 06088 175 $100 . James Richards 1995 
860-292-6776; www.eastwindsorchamber.com jim @ eastwindsorchamber.com 
Rocky Hill Chamber of Commerce 
General Contact 
ad 2264 Silas Deane Hwy., Rocky Hill, CT 06067 170 $150 Mary Thielke 1989 
860-258-7633; www.rhchamber.org pLCUUS ee maze ann) 
Suffield Chamber of Commerce , 
2 8 P.O. Box 741, Suffield, CT 06078 150 $110 ae eo Andrew Preissner 1994 
860-668-4848; www.ctchamber.org/suffield 
Bradley Regional Chamber of Commerce (3) @ cio mimmone 
29 P.O. Box 1335, East Granby, CT 06026 135 (2) $150 (4) admin @ bradleyregionalchamber.org Margret Byrne 1954 


860-653-3833; www.ctchamber.org/bradley 


Source: Individual chambers. Note: Bloomfield Chamber of Commerce, Farmington Chamber of Commerce and Granby Chamber of Commerce did not respond to survey. 
(1) $195 (sole proprietor). 


(2) Approximate. 


(3) Windsor Locks and East Granby Chambers merged in 2013. 
(4) $300 for freight forwarders, which are companies that need the Chamber's stamp to certify that all the products they are shipping were made in the United States. 


—Compiled by Roger Magnus. 


> Did we miss you? 


We want to publish the most complete and accurate lists possible. To correct an error or submit information, 


To view the full list, please visit HartfordBusiness.com 
contact Roger Magnus, research director, at (508) 755-8004, ext. 263 or rmagnus@nebusinessmedia.com. 
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URBAN VIEWPOINTS 





By James M. Kerr 


century ago, aS one immigrant popu- 
A lation after another made its way to 

America in search of a better life, their 
destinations were our country’s burgeoning 
cities. This was where they could build their 
desired quality of life 
— they would make 
friends, educate their 
children in nearby 
schools and find good 
jobs there. Every- 
thing they needed 
to make their lives 
whole was there, 
beneath the steeples 
and spires and grow- 
ing skylines. 

Cities had their 
own individual identities, which reflected 
the work that was done there. Connecticut 
alone had cities known as everything from 
the Insurance City to the Hat City, the Silk 
City to the Brass City, the Clock City to the 
Rubber City. 

Slowly and steadily during the second 
half of the 20th century, those old cities 
lost people to growing suburbs, taking 
their jobs and personal investments with 
them. Evidence today, however, shows peo- 
ple have a desire to return to urban areas. 
But in order for that to happen, more of 


AY 





the old simply won't do. Our 21st-century 
cities must be modern, innovative, acces- 
sible, open and technologically advanced 
to attract people back. 

They must be cities of the future, in every 
sense of the word. And the good news is we 
have aroadmap on how to build such places. 

Transparency and Public Access 
— City and business leaders will have to 
collaborate to create a new definition of 
government transparency and openness. 
Citizens demand it, and true fiscal account- 
ability requires it. 

Lines of communication with the citi- 
zenry need reinvention — published min- 
utes of public meetings and notices in 
the local newspaper are still necessary, 
but much more is required. Steady social 
network activity and mobile technology 
must be utilized. Cloud computing should 
be examined to allow for greater public 
access. On-demand availability of criti- 
cal information will equip people with the 
transparency they need. 

In terms of public access, the city of the 
future needs an “outside-in” approach — in 
2015 people want access to city services on 
their terms and on their schedule. Using 
emerging technologies with online capabili- 
ties, developing a full suite of online portal 
services, using password-protecting identifi- 
cation cards for external usage and keeping 
large, protected databases of information on 


file in digital form are critical components to 
state-of-the-art public access. 

Sustainable Energy — Advancements 
in energy and sustainability — energy that 
is renewable, cleaner and greener — will be 
critical drivers in building for a better tomor- 
row. Energy costs will decrease while cutting- 
edge technologies, innovation and entrepre- 
neurism will be encouraged and rewarded. No 
longer should we need to rely on the volatile, 
old-form energy sources — the city of the 
future utilizes sustainable energy to reduce 
costs and preserve the environment. 

Innovative Service Delivery — 
Regionalization, shared services and 
responsible privatization are all ground- 
breaking models to ensure the city of the 
future has a government that is stream- 
lined and efficient. People no longer want 
to guess where to go for the right services. 
The new service delivery model should be 
much more of a “one-stop shopping” expe- 
rience, with integrated teams replacing 
the outmoded structure of overly compart- 
mentalized government systems that were 
so prevalent in the past. 

Modern Public Safety — Public safety is 
and always will be an indispensable element 
of urban living. The city of the future will 
have detailed emergency plans in place to 
safeguard all citizens — preventive measures 
are much more useful than reactive ones. 

Advanced data analytics, which can 


Re-imagining the city of the future 


anticipate potential threats, can enhance pre- 
ventive capabilities to the point where crises 
can be avoided before they occur. 

And improved communications systems — 
utilizing the most advanced modern commu- 
nications systems — can allow police, fire and 
emergency management systems to coordinate 
and collaborate much more rapidly. 

Education Transformation — Lastly, 
there is the most vital resource to ensure 
generation success — the children. In order 
to compete in an ever-changing economy, the 
city of the future must respond to disruptive 
technologies and prepare for more intercon- 
nectivity with its educational systems. 

A greater technological connection between 
schools and homes ensures learning is a much 
more 24/7 endeavor. Students will be equipped 
with a more highly individualized course of 
study — traditional college preparation is 
teamed with trade schools and more special- 
ized learning paths, all of which will allow 
graduates to compete with the best on broader 
levels across all industries. 

This is city life re-imagined. And itis all pos- 
sible — many urban areas have already begun 
to embrace components of this new model. 
Generations ago people saw cities as the best 
opportunities for prosperity. The city of the 
future holds the same promise. | 
James M. Kerris a partner at West Hartford 
accounting firm BlumShapiro. 











UMINARYAWARD 


Created to honor those who have had a profound impact on 
global affairs, with an emphasis on the betterment of the world, 
the Luminary Award celebrates the contribution of individuals or 
organizations recognized as international leaders in Connecticut. 


= pyA 
-— 


Annual Luminary Award Gala 


Celebrating connecting our community to the world in style. 


€ May 7, 2015 ssonu-svors 


LL ' 
— The Hartford Marriott Downtown 200 Columbus Blvd, Hartford, CT 


The World Affairs Council of Connecticut presents its 11th Annual 
Luminary Award Gala. Join the Council as we celebrate at Connecticut's 


premier global award ceremony. 





4 Luminary Award Recipient: 


= - : \ Peter G. Kelly, Esq. 





Luminary Award Host: 
Diane Smith 


Presented by: 


Ww rid 


affairs council 


I 
CONNECTICUT 


Charles P. Reagan 


Attache Sponsor: 


UPDIKE = KELLY = SPELLACY 





: Diplomat Sponsors: 
I 
' BankofAmerica — gc 




















Envoy Sponsors: 





Individual: $200 
Patron Level: $350 





To register, please visit www.ctwac.org 


Sponsorship opportunities now available. 
Please email mctorrey@ctwac.org for details. 


| HARTFORD BUSINESS JOURNAL 
KONICA MINOLTA 
: lite TRAVELERS) 
rere eee eee eee eee | ne 
| UCONN IN Sasi 
McCARTER eee or call 860.241.6118 
fF Deloitte. ENGLISH ==© => 0 
GF Cantor Colburn ur aeRO STAY Patron Sponsors: 
ener Leia Bell, Luke Bronin, 
as Trinity College @ WebsterBank | Bare hecter Hinkey Allen 
os corte a aan a tn ea ERTS WOU Community College 
Joseph Toce 


www.HartfordBusiness.com 


April 13, 2015 © Hartrorp Business JouRNAL 11 


IS YOUR 

BUSINESS 

SAFE FROM 

A CYBER ATTACK? 


Cyber threats are becoming an increasingly 
significant risk for today’s businesses. 


Without adequate protection, the costs incurred from 
a cyber breach could be potentially damaging for your 
business. 


Cyber security liability insurance can protect your 
business in regards to liability expenses, remediation 
efforts, and fines or penalties after a breach. 


Download our free white paper for more 
information on how to protect your 
business from a cyber attack. 


MoGrath 


INSURANCE GROUP, INC. 
FREEDOM FROM WORRY 


P: 800.342.3859 
F: 508.347.6858 





WWW.MCGRATHINSURANCE.COM 


Quality Construction + 
Butler Manufacturing = 


Repeat Customers 


270-290 es Road, Brookfield, CT 
2002 | 33,000 sa ft 


227-235 Federal Road, Brookfield, CT 
2014 | 25,000 sq ft 


Contact us at 1-855-BUILD-86 or visit us on the web. 


ENGINEERS « DESIGNERS * CONTRACTORS 
www.borghesibuilding.com 


©2011 BlueScope Buildings North America, Inc. All rights reserved. Butler Manufacturing™ is a division of 
BlueScope Buildings North America, Inc. 


2155 East Main Street ¢ Torrington, Connecticut 06790 


12 HartrorD Business Journal ® April 13, 2015 








a 


The former auto-parts store at 540 New Park Ave., West Hartford. 


DEAL WATCH 





Ex-Acme Auto W. Hfd. 
site lists at $1.77M 


site in West Hartford is on the mar- 
ket with a $1.77 million asking price, 
say brokers. 

The triangular, 1.81-acre parcel at 540 
New Park Ave., at the corner of Oakwood 
Avenue, has a 22,000-square-foot build- 
ing that was the parts store. Earlier in 
its life, the building also housed an auto- 
repair operation. 

The Grody Co. in West Hartford owns 
the property, said Newington commercial 
listing broker Reno Properties Group. 

Reno Properties principal Michael 
Gallon said the Fine family for years ran 
Acme, which once counted about a dozen 
parts stores in the Hartford area. 

The property is surrounded by retail, 
commercial and industrial operators, includ- 
ing Home Depot, BJ’s Wholesale Club and 
gunmaker Colt’s Manufacturing Co. 

The owner is pitching the site for its 
potential for retail development. 

It’s situated about a quarter-mile south 
of the new CT fastrak station at the corner 
of Flatbush and New Park avenues. 

eee 
Farmington care facility 

A 116-bed assisted-living/memory- 
care facility is going up on Farmington’s 
eastern edge. 

Columbia/Wegman Acquisition LLC, 
a partnership between Rochester, N.Y., 
real estate developer Wegman Cos. Inc. 
and a Washington state nursing-home 
operator is erecting the approximately 
93,000-square-foot community at 99-111 
Scott Swamp Road/Route 6. 

The 10.47-acre community will be 
called The Landing of Farmington. 

According to papers filed with the 
town, The Landing will house seniors in 
86 assisted-living units, plus 25 units ina 
separate area of the building devoted to 
residents with Alzheimer’s disease and 
other memory-related ailments. 

Amenities will include a dining facility 
and space for other health- and community- 
related events, papers show. The Landing 
will employ between 55 and 65 workers. 

The site will have parking for 69 vehi- 
cles, but a rear lot on the site will remain 
undeveloped, documents show. 

Loureiro Engineering Associates Inc. 
of Plainville is a project adviser. 

Wegman has developed similar prop- 
erties over 40 years in Connecticut, Mas- 
sachusetts, Maine, New York and Ohio, 
according to its homepage. 

The Landing of Farmington is one of 
three assisted-living/memory-care facilities 


T he former Acme Auto Parts store 





Wegman is building; two more are underway 
in upstate New York and in Ohio. 

e@@ee0e 
Pilot tags tradeport 

Freight-forwarder Pilot Freight Ser- 
vices signed a long-term lease for 42,240 
square feet of industrial space in Windsor. 

As. previously reported, Pilot is 
preparing to leave its approximately 
14,000-square-foot space at 25 Kripes Road 
in East Granby it has occupied the past five 
years for new quarters at 40 International 
Drive, in the New England Tradeport. Grif- 
fin Land is the tradeport’s landlord. 

The move coincides with online retail 
giant Amazon.com’s opening soon nearby 
of a 1.5-million-square-foot order-fulfill- 
ment center, off Day Hill Road, in Wind- 
sor. Amazon uses Pilot to ship TV sets, 
fitness equipment and other bulky mer- 
chandise to shoppers in the region. 

Buildout of Pilot’s new space is under- 
way, Griffin said, with occupancy set for 
early summer — around the same time 
Amazon’s opens. 

e@@e@e@ 
STAG’s No. Haven buy 

Boston real estate investment 
trust STAG Industrial Inc. recently paid 
$57.7 million to add another Connecti- 
cut industrial property to its nationwide 
portfolio. 

STAG North Haven LLC has purchased 
300 Montowese Ave. in North Haven from 
New Haven Inc. 

Two industrial buildings totaling 825,000 
square feet are on the 66.7-acre site pur- 
chased from New Haven Inc. Bozzutto’s Inc. 
and New Breed Logistics are tenants. 

HK Group was the sole broker in this 
transaction. 

According to STAG’s homepage, it also 
owns a 74,000-square-foot manufacturing 
building in Avon; and a 145,000-square-foot 
distribution warehouse in East Windsor. 
Deal Watch wants to hear from you. 
E-mail it, along with contact informa- 
tion to: gseay@HartfordBusiness.com. 
Gregory Seay is the Hartford Business 
Journal News Editor. 


www.HartfordBusiness.com 


GSLNGI¥INOD | OLOHd 


Proud of the role your company plays 
in helping drive CT’s economy? 


Don’t miss your chance to showcase your business 
in this special annual publication! 


ECONOMIC DEVELOPMENT | RESEARCH & INNOVATION | BUSINESS GROWTH 
a 


PrDoing Business in x 


> | 








With your Company ~ A 
Profile published within 


EE the magazine, It’s a 


great marketing tool 
p for your business! 

















Why Connecticut is 
better positioned 
than ever before 
for growth 


Connecticut 


still revolutionary 


POUNDING PARTNERS: 


UCONN "prac. —ECHN 


VERSITY OF CONNECTICUT 


> State Incentives 

> Educated Workforce 
ee > Quality of Life 

| CTResources4biz Online: 


View the digital edition and more 
at www.DoingBusinessinCT.com 














INDUSTRY SPOTLIGHTS } 


Extended visibility and 
yearlong presence with 
30,000 copies distributed 
statewide, meat and 


| inte 


Industry Spotlight Sponsorship 


Choose from the following Industry Spotlight categories: 


Film, TV and Digital Media Tourism 
Insurance and Financial Services Arts & Culture 
Cc 4 Real Estate 








A PUBLICATION OF: 


HARTFORD BUSINESS JOURNAL 


a TI pital edition at 


WWW. vw DoineBusinessinCT.co com 





www.HartfordBusiness.com 


Why you should 
participate in the 
2015 edition: 





In Print: 


oing Business in Connecticut is an annual 
D glossy four color magazine in print and 
digital format showcasing Connecticut's 
many economic development opportunities, 
and the attributes that make Connecticut a 
special place to work, live and play. 


Doing Business in Connecticut is designed 
to provide government officials, presidents, 
CEOs, owners, and top level executives 

an overview of resources and current 
information. Doing Business in Connecticut 
is the go to tool for our state in 2015. 


Online: www. DoingBusinessinCT.com 


In addition to housing the digital edition, 
this micro-site will be refreshed throughout 
the year with new information. It will be 

a useful extension of the print version to 
extend the reach, audience, and timeliness. 


In Person: June 4th, 2015 


Your participation in the publication 
includes a Special Launch Event 

at the CT Business Expo on June 4, 

2015. Meet n greet with state dignitaries, 
movers n shakers and fellow participating 
companies! 


Sponsorships are industry exclusive so 
that means your business will be noticed 
as a leader. Don't miss out on this chance 
to put your marketing message in front of 
this targeted audience and associate your 
brand with the best of business in CT! 


For sponsorship and 


advertising information including 


company profiles, contact 
Donna Collins, Associate Publisher 
at 860-236-9998 ext. 121. 
Or dcollins@HartfordBusiness.com 


Publication Date: June, 2015 
Reservation Deadline: April 30,2015 





April 13,2015 © Hartrorp Business JourNAL 13 





>) from page 1 


Tough road for independent hospital 


In the short term, declining Medicare 
reimbursement rates and the threat of state 
funding cuts and higher taxes could derail 
Bristol's pledge to maintain local ownership. 
Long term, Bristol Hospital faces continued 
pressure to align with growing systems that 
are expected to lead the charge in moving 
away from fee-for-service towards popula- 
tion health payer arrangements. 

Despite the challenges, Barwis said many 
opportunities exist for the hospital to remain 
financially viable without the help of a larger 
capital partner. 

“The bottom line is we are not out in a pro- 
cess of seeking partners,” Barwis said. 


Performing under pressure 

Bristol was among the quintet of Con- 
necticut hospitals seeking to be acquired by 
Texas-based Tenet Healthcare, until the for- 
profit hospital company abruptly abandoned 
its deals earlier this year over concerns about 
the state’s regulatory and oversight demands. 

Besides its arrangement with Yale, it will 
be crucial for Bristol Hospital to continue to 
deliver relatively low-cost and high-quality 
services, Barwis said. 

The hospital will also have to rely more 
heavily on its foundation. Tenet promised to 
offer Bristol $45 million for capital improve- 
ments; in some years the hospital struggles 
to allocate $5 million for facility, technology 
and other upgrades. 

Bristol’s foundation currently has about $18 
million in total assets, but Barwis said manage- 
ment hopes to grow it through a new fundrais- 
ing campaign. 

“It’s going to have to play much more of a 
central role in helping us achieve our capital 
needs and organizations goals,” Barwis said. 

Already, the foundation is raising money 
to pay for a recently purchased da Vinci sur- 
gical robot, which a Yale physician will use 
to perform urological surgeries at Bristol, as 
part of the hospital’s partnership agreement. 

Fundraising wouldn't necessarily be aimed 


By Gregory Seay 
gseay@HartfordBusiness.com 
erlin’s Shuttle Meadow Country Club 
B has all the trappings of a successful 
golf course: Rolling, tree-lined fairways 
and greens that are challenging but playable. 
When not on the greens, members and their 
families enjoy the pool and tennis courts, or 
the clubhouse restaurant and its grill-tavern. 

But 150-acre Shuttle Meadow, one of 
Connecticut’s oldest golf courses, also 
bears a sartorial pedigree stemming from 
its design by renowned Scottish golfer and 
course architect Willie Park Jr. for the enjoy- 
ment of early members, including the found- 
ers of The Stanley Works and Corbin Russ- 
win in New Britain, and other Farmington 
Valley industrialists and entrepreneurs. 

The club, too, is one of the dozen found- 
ing members of what today is the Connecti- 
cut State Golf Association. 

Bobby Jones and Gene Sarazen are 
among golf's greats who have played 
98-year-old Shuttle Meadow’s links. That 
plus its expansive, bucolic layout framed 
by the Metacomet Ridge on its back nine, 
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at growing the foun- 
dation’s endowment, 
which is’ invested 
in the market, but 
at specific commu- 
nity needs that could 
show a_ stronger 
financial return, such 
as revamped medi- 
cal surgical units and 
inpatient rooms, Bar- 
wis said. 

Bristol board 
chairman John Leone 
said the hospital is 
talking with fund- 
raising consultants 
about revamping the 
foundation’s board. 

Leone is hope- 
ful about a renewed fundraising effort, 
but he said he is also realistic about his 
expectations. 

“Tm not going to say we're going to raise 
the kind of money that Tenet could have 
done,” Leone said. 


A new ACO 

Bristol’s partnership with Yale, for which it 
pays an undisclosed fee, currently includes col- 
laboration on certain clinical service lines —like 
urology and cancer — as well as supply purchas- 
ing, but it could evolve into something larger. 

Yale New Haven Health System is current- 
ly developing an accountable care organiza- 
tion (ACO) called Total Health. 

Thought of as an alternative to fee-for- 
service health care, ACOs are designed to 
improve health outcomes and lower health- 
care costs by incentivizing doctors to keep 
patients healthy rather than simply provide 
sick care. ACOs contract with insurers to 
financially reward doctors and hospitals for 
hitting performance metrics. 

Barwis hopes that being a part of an ACO 
with a prestigious healthcare institution like 





The par-3, sixth hole at Berlin’s Shuttle Meadow 
Country Club features a left-side bunker sporting a 
grass circle surrounded by sand, a playful tribute by 
course architect Willie Park Jr., to a similar feature at 
Sunningdale in England, another Park layout. 


has earned it the rare distinction of being 
named one of the “Best Classic Courses in 
America” by Golfweek magazine two years 
running. Its No. 182 rank for 2015 places 
Shuttle Meadow among the top 3 percent of 
the more than 6,000 historic U.S. courses, 
said club member Dennis Buden. 

“It’s among the best courses in Connect- 
icut,’ Golfweek Editor Brad Klein wrote 
recently. 

Among its virtues, Klein and Shuttle Mead- 
ow Officials say, is that it is a major land and 
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Besides an expanded relationship with Yale New Haven Health System, Leone and Barwis 
say Bristol Hospital hopes to rely more heavily on foundation fundraising. 


Yale will improve both Bristol’s quality of 
care and bring in more revenue than it costs 
to be amember. 

“We hope it grows our bottom line,” he said. 

Vincent Petrini, Yale New Haven Health’s 
senior vice president for public affairs, said 
the network, which could launch in the next 12 
to 18 months, would seek to forge agreements 
with commercial and government payers, but 
he declined to give specifics on which hospitals 
and other providers might be a part of it. 

“We're still having those conversations,” 
Petrini said. “We expect the network would 
be broad.” 

Yale has various relationships with hos- 
pitals around the state, ranging from staff- 
ing in local cancer centers to full ownership 
of hospitals in New Haven, Bridgeport and 
Greenwich. Barwis said Yale’s acceptance of 
Bristol as a network partner reflects well on 
the hospital’s financial management and qual- 
ity of care. 

Bristol Hospital has delivered modest but 
steady margins over the past five years and 
recently saw asizable spike in patient revenue. It 
curtailed its employee pension program in 2008, 
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A bed of pansies overlooking the first fairway awaits 
golfers at Shuttle Meadow, ranked in 2015 for the sec- 
ond straight year as one of the Best Classic Courses in 
America by Golfweek Magazine. 
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nature preserve in central Connecticut. Nes- 
tled amid its 18 greens and fairways and an 
adjoining 250-acre wooded parcel are centu- 
ry-old stands of oak and other trees, including 
the state’s oldest certified black cherry tree. 
Bear, deer, fox and waterfowl are among crea- 
tures that regularly roam its acreage. 

No matter the pedigree, running and 
maintaining a golf course is expensive. So, 
Shuttle Meadow has joined the ranks of U.S. 
courses that are searching for ways to build 
membership enough to take up the slack in its 
capacity and accommodate hundreds more 





which lowered its unfunded pension liability to 
approximately $27 million, Barwis said. 

As a result, he said markets have been 
receptive to refinancing and offering addition- 
al debt for capital projects, though the timeline 
for such initiatives will move at a slower pace 
without Tenet’s financial support. 

He said the hospital could refinance its 
$35 million in debt and borrow another $15 
million at any point, but it’s waiting to see — 
and actively trying to influence — how the 
state budget shakes out. 

Gov. Dannel P. Malloy has proposed Med- 
icaid reimbursement cuts and a hospital tax 
increase that Barwis said would equate to an 
$11 million hit to Bristol over atwo-year period. 

It’s enough to make the hospital default on 
its bond covenants and face the risk of clo- 
sure within five years, Barwis said. 

If the legislature’s budget removes the 
cuts and tax increase, Bristol will move 
ahead with its borrowing plan. But if the 
cuts go through, all bets are off, he said. 
Combined with federal Medicare reimburse- 
ment cuts set to hit in October, the impact will 
simply be too steep to manage, Barwis said. 
“Also remember that I have to provide safe 
care,” he added. 

That’s something Bristol has been pretty 
good at in recent years — and at a relatively 
low cost. 

The hospital’s number of serious safety 
events — mistakes or deviations from care 
standards that lead to harm or death — has 
fallen steadily since Oct. 2013. Bristol also 
has one of the lowest Medicaid reimburse- 
ments per case in the state. 

That’s why Barwis and Leone are puzzled 
that the proposed state budget cuts would 
hit Bristol hardest of any hospital — nearly 
4 percent of its operating budget. 

“The goal is to make [lawmakers] aware 
that they’ve gone too far,” Leone said. “This 
hospital is a great facility. Where are the peo- 
ple in this area going to go to the hospital if 
this place shuts down?” a 


Historic Shuttle Meadow preserves golf, nature 


rounds of golf per week, officials say. 

With more than 300 members today, 
Shuttle Meadow, like many aging American 
golf clubs, seeks new and younger players to 
join its membership roster. Revenues from 
dues, greens and cart fees, and golf-shop and 
food and beverage sales, and catered events 
sustain the clubs’ budget for course mainte- 
nance, staff salaries and capital investments 
for improvements and upgrades. 

Saddled with minimal debt from a mort- 
gage taken on its clubhouse some years 
back for course improvements and working 
capital, Shuttle Meadow’s revenues so far are 
enough to cover overhead, although the club’s 
leadership declined to disclose numbers. 

“This is a challenging time for golf, but 
we've managed to do well financially,” said 
club President Edmund Kindelan, a Berlin 
resident and 20-year member. 

Long term, he said, Shuttle Meadow’s 
members must decide whether to retain its 
undeveloped 250 acres. 

“But we aren't forced into any other 
options today,” said Kindelan, a CPA and 
office managing partner for accounting-tax 
advisor CohnReznick in Hartford. a 
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Hartford Whalers” T-shirt, and L.A. Clippers’ 
Nate Robinson was spotted with a green 
Whalers cap. 

The continued popularity of the Whalers 
brand is indicative of the strong following 
both the team and its logo left behind, retail- 
ers and others say. 

“[There is] the sentimental aspect of a 
team that had a lot of followers and that was 
deeply loved by the constituency,” said Peter 
Good, the Connecticut designer who was 
commissioned to create the Whalers logo. 

After the club left Hartford in 1997 to relo- 
cate to North Carolina, there was still high 
demand for Whalers gear. Companies, how- 
ever, weren't able to make it for several years 
because they didn’t have the rights to do so. 
There has always been some mystery around 
who owns the rights to the Whalers mark. 
What is known is that the National Hockey 
League (NHL) allowed companies to start 
using and producing the logo again in 2009. 

Once clearance was given, a number of 
brands such as Mitchell & Ness, Old Time 
Hockey, New Era, Reebok, CCM (a division of 
Reebok), Original Retro Brand, Majestic, ’47 
Brand, and Zephyr started making Hartford 
Whalers merchandise. 

SFG Sports’ Parade of Novelties Sports 
store in Meriden has been carrying Whalers 
gear since companies re-introduced it to the 
market. Ihor Stelmach, general manager and 
CEO of SFG Sports, says that sales were “out- 
rageous” when the products first came out, 
accounting for 10-15 percent of overall sales. 

Reebok too saw significant sales when. it 
came out with jerseys, hats and T-shirts featur- 
ing the original Whalers logo in Kelly green, royal 
blue and white. Keith Leach, director of NHL 








Merchandise at Reebok, says 
that the first year Whalers 
products were re-introduced 
by the company, sales 5 
reached close to $1 million. 

Today, Whalers mer- 
chandise is Reebok’s 
top selling non-current 
NHL team. While the 
company has expand- = | 
ed its lineup to include 9 =~ >> 
Whalers logos from dif- 
ferent eras, Leach says gear featuring 
the team’s original logo is still the most popu- 
lar and is offered every year. 

Of Reebok’s Whalers selection, jerseys and 
hats are the best sellers. The other area that 
does well, Leach adds, is their CCM apparel 
line, which includes long sleeves and hoodies. 

Stelmach said sales of Whalers merchandise 
at his store remain “consistently, pleasantly sur- 
prising,” although they have cooled off abit from 
when the products were first re-introduced. 

He points out that Whalers gear currently 
accounts for asolid 15-20 percent of his hockey 
merchandise sales. Boston Bruins and New 
York Rangers gear are his top sellers but “I 
wouldn't be surprised if the Whalers beat the 
Penguins for No. 3,” Stelmach said. 

That’s not bad for a team that hasn't 
played for almost two decades. 
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Feeling nostalgic 

Not surprisingly, sales of Whalers mer- 
chandise are higher in New England because 
of the following the team had. Stelmach says 
his primary customer for these goods is for- 
mer fans — typically in their 40s or older — 
who are still nostalgic for the team. 


Hats are Reebok’s bestselling 
Whalers gear. 


Stelmach said that his secondary custom- 
ers for Whalers gear are “high school, college, 
and young people who love hockey and actu- 
ally know who the Whalers were and/or want 
to represent the city of Hartford.” 

Joanne Cortesa, president of the Hartford 
Whalers Booster Club, agrees, explaining that 
younger people are wearing the team’s clothing 
“because someone in their family was a Whal- 
ers fan or because their friends have something 
Whalers and they want to wear it too. All ages 
like the logo. It is the Connecticut identity.” 

While it might be part of Connecticut’s 
identity, Whalers merchandise is sold in 
stores in other parts of the country as well, 
such as New York, Philadelphia, Raleigh, 
North Carolina and even cities in California. 
It is also offered online by many of the major 
sports retailers in the U.S. such as Dick’s 
Sporting Goods and Just Sports. 

In addition, Leach points out that Reebok has 
“registered fairly good sales in Canada.” In fact, 
the LIDS Canada website features 25 different 
styles of Whalers hats from anumber of brands. 


Popular logo 
So why has Whalers gear transcended 


regional lines? One of the reasons is because of 

the logo itself, which often appears on lists for 

the best ones in sports. 

Initially, Good, the Connecticut designer 

who created the logo, said he had an “H” 
for Hartford and “W” for Whalers as 
part of the logo. 

He later experimented with incorpo- 
rating a whale’s tail in the design since it was 
the one characteristic that was so indicative 
of the animal, which was the team’s mascot. 
“Then, all of a sudden,” he remembers, “there 
was a eureka moment when the whale’s tail 
seemed to work with the W and H.” 

“The form created this crest-like image 
[and] the H became the negative shape 
between those two forms,” Good said. He adds 
that the negative space is “one of the phenom- 
enal perceptive things about the logo.” 

Another reason for the continued popu- 
larity of Whalers merchandise is it “hits that 
trend of having a defunct or a non-current 
mark,” Leach says. People weren't able to buy 
the clothing for a long time and “it’s sort of 
trending on a lifestyle perspective to have 
those kinds of vintage marks.” 

During a 2013 Connecticut Forum panel, for 
example, comedian John Hodgman admitted he 
didn’t follow sports, but that he was “a big fan 
of the Hartford Whalers because they’re a non- 
existent hockey team and theyre still selling the 
shirts at Bradley Airport, which is so fantastic.” 

Good said the logo has become an icon “float- 
ing around in culture,” that has value beyond the 
team. And the NHLis benefiting from it. 

It’s not known how long interest in Hart- 
ford Whalers gear will last, but Leach says, 
“until the demand goes away, we'll definitely 
keep offering it.” Mi 
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Carolyn Bligh, 


Principal, 
Bligh Graphics, LLC 


Mary Ellen 
Jones, 


Vice President, Sales, 
Asia Pacific & China, 
Pratt & Whitney 


Kristen Roberts, 


Vice President of 
Public Relations 

and Community 
Investment, Comcast 


Nivea Torres, 


Superintendent, 
CT Technical High 
School System 











Susan Herbst, 


President, University 
of Connecticut 


Lisa Schwartz, 


Vice President, 
Integrity Merchant 
Solutions 


Catherine Smith, 


Commissioner, 
State Department 
of Economic 
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Development 


Carol Wallace, 


Chairman, President 
& CEO,Cooper-Atkins 
Corporation 
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aetna 


106.55 AET 107.15 110.00 
rr 
Aetna 1672K 
47.06% 100.00 
151 Farmington Ave., Hartford | www.aetna.com 
Aetna Inc. is a healthcare benefits company that operates through 
three business segments: health care, group insurance, and large ras 
case pensions. 
LAN Od ma =10) ¢ 
80.00 
Industry: Healthcare plans 
4Q 2014 Revenue: $14.7B 
70.00 
4Q 2014 Net Income: $232M 
Quarterly Profit Change: ($136.9M) 
> 2 ® » 
. K K a A 60.00 
Cash: $1 42B Jul 1, 2014 Oct 1, 2014 Jan 2, 2015 Apr 1,4 Linear 


Employees: 48,800 


Competitors: Anthem, UnitedHealth Group, Cigna Corp. 


STOCK WATCH (AS OF NOON APRIL 9) 





TOP INSTITUTIONAL INVESTORS 





Holder 


Ticker Symbol: AET Stock Price: $107.66 Market Cap: $37.54B 
Shares % Stake 


Bai ate ate et cet a haa ta eye oe Ng ey rete ere here eet ee a 52 Week Range Price: $66.85 — $109.90 


State Street Corp. 23,726,520 6.8 Outstanding Shares: 348.70M 
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Wellington Management Company LLP 18,257,550 5.24 Stock Non-equity Total 
Executive Title Salary Bonus Awards Incentive Total 
Mark T. Bertolini Chairman/CEO $996,169 $0 $5,070,050 $1,680,000 $15,067,322 





Shawn M. Guertin EVP/CFO $697,318 $0 $810,035 $913,920 $4,452,507 
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MOVERS & SHAKERS 





Alexion’s Bell officially retires as CEO 


Alexion Pharmaceuticals’ Leonard Bell has offi- 
cially retired from his CEO role, but he remains chair- 
man of the biopharma company’s board of directors. 
David Hallal has taken over as chief executive. 

Bell will remain with the company in a consulting 
role for two years. 


Day Pitney adds healthcare 
attorney in Hartford 


Veteran healthcare attorney Susan R. Hun- 
tington has joined Day Pitney as counsel in the 
Hartford office. She has more than 25 years of 
clinical, business management, insurance, risk 
management and legal experience, including 
forming accountable care organizations and clini- 
cal integration networks. 

Huntington has worked as in-house counsel at 
Aetna, general counsel for Connecticut’s largest 
primary care physician group and deputy general 
counsel at Hartford Healthcare. 


CCAT makes board announcements 


East Hartford’s The Connecticut Center for 
Advanced Technology has elected Michelle Al- 
linson, president of Cursor LLC and part-owner/ 
vice president of sales and marketing of Aerospace 
Alloys Inc., to its board of directors. 

CCAT also appointed board member Kevin B. Fla- 
nagan, vice president and co-owner Flanagan Indus- 
tries Inc., to the position of audit committee chair. 


Connecticut Forum names 
new board members 


Hartford nonprofit The Connecticut Forum has 
appointed six new board members: Bill Knight, 
principal and chief marketing officer of Adams & 
Knight; Diane Ullman, senior adviser and consul- 
tant for District Management Council; Susan Mack- 
lewicz, global director of internal audit for United 
Technologies Corp.; Emily Peer-Groves, student at 
Simsbury High School and member of the CT YOUTH 
Forum; Sue Hessel, community volunteer in Lyme; 
and Wendy Avery, principal of Avery Design. 


Duncaster Retirement Community 
names medical director 


Hartford Hospital Senior Primary Care at Dun- 
caster, which provides primary medical care and 
geriatric consultative services to people 55 and 
older, has named Dr. Sowmya Kurtakoti as director 
of Duncaster Retirement Community Medical Ser- 
vices. Kurtakoti will see residents and nonresidents 
of Duncaster and is accepting new patients at the 
Bloomfield office. 

Kurtakoti previously was a primary care physi- 
cian at Hartford Healthcare Medical Group in Farm- 
ington. She is board certified in geriatrics and family 
medicine. She is the co-chairwoman of the Geriatric 
Council of the Hartford Healthcare Institute for Geri- 
atric & Palliative Medicine. 


Qualidigm names new board members 


Wethersfield healthcare consultant Qualidigm 
recently named three new board members: Angela 
Mattie, Mag Morelli and Rollin G. Schuster Jr. 

Mattie is chair and associate professor of health- 
care management and organizational leadership, 
director of the long-term care certificate program 
and holds an appointment at the medical school at 
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David Mire 


Quinnipiac University in Hamden. 

Morelli is president of LeadingAge Connecticut, 
a Statewide association representing not-for-profit 
and mission-driven member organizations from 
across the continuum of housing and services for 
older adults. 

Schuster is the managing principal of Schus- 
ter Driscoll LLC, a financial services firm based in 
Farmington, and also founder and president of the 
nonprofit The Alliance for Non-Profit Growth and 
Opportunity Inc., which provides resources to more 
than 900 nonprofits. 


Webster Bank names executive VP 


Webster Bank has named David Miree as 
executive vice president for consumer deposits, 
investments and network management. He will 
oversee Webster’s banking center and customer 
care center network, consumer deposits and 
Webster Investment Services business. He will be 
based in Wallingford. 

Miree was most recently at Santander Bank, 
where he was executive vice president and man- 
aging director of its U.S. retail network and small- 
business banking. Prior to that, Miree worked for 
three years at Wachovia/Wells Fargo in Philadelphia, 
where he was responsible for leading more than 
300 branches and later became regional president. 


Jefferson House names medical director 


Dr. Jeffrey S. Robbins has assumed the role of 
medical director of the Jefferson House, a depart- 
ment of Hartford Hospital that offers short-term/out- 
patient rehabilitation, skilled nursing and palliative 
care in Newington. 

Robbins is board certified in internal medicine 
and also an American Medical Directors Associa- 
tion-certified medical director who has been work- 
ing in long-term care, short-term rehabilitation and 
sub-acute care for more than 20 years. 


Adler appointed to Salvation 
Army advisory position 


Steven Adler, manager of privacy and compli- 
ance with UnitedHealthcare, was recently appoint- 
ed director to the advisory board of The Salvation 
Army of Connecticut. 


PASI LLC appoints consultants 


Farmington pension consulting and third party 
administration firm PASI LLC has appointed Katie 
Bourret, Michelle Chapman, and Kimberly Lang- 
don as consultants. 

Previously, Bourret was a plan administrator at USI 
in Glastonbury. Chapman and Langdon were most 
recently with Mass Mutual, where they specialized 
in consulting and administration of retirement plans. 


Governor’s Prevention 
Partnership names co-chair 


Dawn C. Morris, executive vice president and 
chief marketing officer of Webster Bank, has 
been appointed co-chairperson of The Governor’s 
Prevention Partnership, a nonprofit public-private 
organization in Wethersfield dedicated to keeping 
Connecticut youth safe, successful and drug-free. 
Morris will serve alongside Gov. Malloy as co-chair. 

Morris joined Webster Bank in March of 2014. She 
is a graduate of the U.S. Military Academy at West 
Point and served as a captain in the Army’s 530th 
Supply and Service Battalion at Fort Bragg, N.C. 
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NONPROFIT PROFILE 
Foodshare Inc. 


450 Woodland Ave, Bloomfield | foodshare.org 


Foodshare aims to end hunger as part of an overall community effort to alleviate poverty in 


Greater Hartford. 


TOP EXECUTIVE 


Christine O’Rourke, Interim President 


Nonprofit food bank. 


2013 SUMMARY 


2013 2012 
Total Employees 61 58 
Total Assets $11,422,631 $11,127,156 
Total Liabilities $448,344 $497,380 


Contributions & Grants $29,770,497 $25,031,737 
Program Service Revenue $880,237 $928,667 
Investment Income $97,972 $252,681 
Other ($62,633) ($47,398) 
TOTAL $30,686,073 $26,165,687 


Grants $24,498,282 $20,538,003 
Member Benefits $0 $0 
Salaries/Employee Benefits $3,184,666 $2,800,161 
Fundraising Fees $119,127 $11,599 
Other $2,736,192 $2,481,592 
TOTAL $30,538,267 $25,831,355 
MARGIN $147,806 $334,332 


TOP PAID EXECUTIVES (2013) 


Base Salary Total Compensation & Benefits 
Gloria McAdam, President $150,048 $174,324 
Christine O’Rourke, 
Executive Vice President $107,099 $132,058 
Alicia Flynn, Vice President $84,828 $100,071 






Pictured, from left, are: Clinton Hamilton, executive director, Wilson-Gray YMCA Youth & 
Family Center; Rocky; Zack Velcofsky, group sales assistant, Rock Cats; Charles Mathews, 
president of the board of advisors, Wilson-Gray YMCA Youth & Family Center; Tim Restall, 
general manager, Rock Cats; Jim Scherer, chief operating officer, YMCA of Greater Hartford; 
and program participants at the Wilson-Gray YMCA Youth & Family Center. 


The Wilson-Gray YMCA Youth & 
Family Center has received a $3,086 gift 
from the Rock Cats Foundation. The gift 
supports the Y’s annual campaign, which 
helps members access YMCA programs and 
services regardless of ability to pay. 

eee 

The People’s United Community Foun- 
dation awarded $121,828 during its first grant 
cycle of 2015 to nonprofit organizations in Hart- 
ford County. Eighteen organizations received 
funding including the Connecticut Association 
for Human Services, Connecticut Coalition to 
End Homelessness, Fidelco Guide Dog Foun- 
dation, Hartford Youth Scholars Foundation, 
Middlesex Habitat for Humanity, and Rebuild- 
ing Together Manchester. 


Hartford’s Charter Oak Cultural Center 


recently received a 
Kyocera color copier 
from the grant pro- 
gram sponsored by 
ACT Group. ACT 
Group’s grant pro- 
gram donates office 
equipment to local 
nonprofit organiza- 
tions. The Cromwell- 
based company sells 
office equipment, 
3D equipment and 
service, and docu- 
ment management 


services. 
eee 
The Greater 
Hartford Arts 


Council has award- 
ed $125,000 in Ignition Grants to 10 arts and 
cultural organizations in the Greater Hartford 
region. Funded by the Arts Council’s United 
Arts Campaign with significant support from 
the Hartford Foundation for Public Giving, 
Ignition Grants funds up-and-coming organi- 
zations with cutting-edge programs. 
eee 

The Mercy Community, a West Hart- 
ford retirement center, was recently award- 
ed a $50,000 grant from The Maxmilian 
E. & Marion O. Hoffman Foundation to 
expand its Palliative Care Program and cre- 
ate a dedicated unit inside St. Mary Home on 
the campus of The Mercy Community. The 
grant will be used to convert a number of 
rooms that were double occupancy to sin- 
gle occupancy, as well as to create a family 
room in the Palliative Care Unit. a 
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Take the lead in your region, 
and join your business community by attending 
a networking reception with local business 
owners and executives. 





The HBJ hosts receptions in distinct regions of 
Greater Hartford in order to bring together each 
regions business community for networking and 
to exchange ideas. 


Event Sponsor: 


Here's your chance to meet the Hartford 
Business Journal Editorial Team, share your 
story ideas, and connect with professionals 
from around the region. Complimentary hors 
doeuvres and a cash bar will be provided. 
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OPINION | & COMMENTARY 


EDITORIAL 


Transatlantic flight 
subsidy misguided 


ov. Dannel P. Malloy just can’t seem shake his penchant for handing out subsi- 
dies to private sector companies. 

His latest example: Including $5 million in his proposed budget to subsidize a 
transatlantic flight out of Bradley International Airport to Dublin, Ireland. News of the 
proposed subsidy to Aer Lingus, first reported by Hartford Business Journal Managing 
Editor Brad Kane, caught many by surprise, especially as the state faces billion-dollar 
deficits over the next two fiscal years. 

The money should be spent elsewhere, particularly at a time when the governor is pro- 
posing to make significant cuts to social service programs and raise new tax revenues from 
businesses. Since Malloy has taken office, Connecticut has relied much too heavily on spur- 
ring economic development through government aid and handouts. It’s the type of strategy 
that will leave taxpayers vulnerable to corporate hostage takers, who think they can extract 
aransom from state government by threatening to leave the state or add jobs elsewhere. 

At some point, the corporate greenmail must be reined in — maybe not eliminated 
entirely but certainly truncated from the hundreds of millions of dollars the Malloy Admin- 
istration has handed out to various companies and institutions since taking office in 2011. 

Bradley officials say a transatlantic flight could elevate the status of Connecticut’s 
largest and busiest airport and help restore passenger counts to pre-Great Recession 
levels. That would be a good thing, but if there is really true demand for the flight, it 
shouldn't require a government subsidy. 

Bradley’s last international flight — Delta Air Lines’ nonstop to Amsterdam — lasted 
less than two years because it wasn’t deemed economically viable. We understand that 
flight was spiked at the height of the Great Recession, but what assurances do we have 
that a flight to Dublin can be sustained after the government subsidy runs out? 

We haven't seen an overly convincing argument yet. 

Meantime, the MetroHartford Alliance and Connecticut Airport Authority have been 
working together to see if there is any corporate support to help fund the Dublin flight. 
The private sector should help foot the bill because it will put companies’ skin in the 
game, giving them greater incentive to use the flight. Businesses will also be less will- 
ing to provide long-term subsidies if the flight doesn’t prove to be financially viable. 

A transatlantic flight would provide ashot in the arm for Bradley, but market forces 
should dictate its takeoff and not a government subsidy. fi 


Kudos to Geno, UConn women 


Greatness is hard to achieve in any sport or profession, but the UConn women’s 
basketball program has certainly crossed the threshold. 

After defeating Notre Dame in last week’s NCAA tournament championship game, 
UConn notched its 10th national title, putting coach Geno Auriemma in the upper pan- 
theon of great college coaches. Former UCLA legend John Wooden is the only other 
college basketball coach to win that many championships. 

Auriemma has helped build the UConn brand to national prominence, raising both the ath- 
letic and academic standing of the university. His influence on the school can’t be understated. 

The UConn women offer a great lesson for businesses. Their ardent determination 
to never settle for anything less than a championship, even when they ve tasted victory 
on countless other occasions, offers a playbook for how companies should always strive 
for continuous improvement. 

They've proven that resting on your laurels is never a way to get ahead. Congratulations 
to the Lady Huskies; they set a great example for Connecticut residents and businesses. 


Which coach has had a bigger 
impact on UConn sports? 


Last week’s poll results: 
Would you use a nonstop flight to 
Dublin out of Bradley International? 


70% Yes 
30% No 


To vote, go online to HartfordBusiness.com. 
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OTHER VOICES 


Winning as a metro region 
is the name of the game 


By Stewart “Chip” Beckett 

he recent HBJ article concerning the 
T UTC move to Farmington (“Hart- 

ford officials caught unaware by UTC 
move”) should lead to a very important 
discussion: How can we as a metropolitan 
region “win” in retaining and attracting talent 
and firms and spur economic growth. 

We need to start with the reality that Hart- 
ford is only 12 percent of the metropolitan 
region’s population and that we live, work and 
play in that broader region of 38 towns and 1 
million people. The whole region, including 
Hartford at its core, needs to succeed but we 
need to work on issues together as well as indi- 
vidually as towns. 

We are also part of 
two other important 
regions. The met- 
ropolitan Hartford- 
Springfield region 
has a population of 
1.8 million and we 
share a corridor of 
businesses along the 
Connecticut River 
with advanced man- 
ufacturing being just 
one of the very important elements. Last year 
the region exported $10.9 billion of goods. 

We are also part of the larger Knowledge 
Corridor stretching 
from Northampton, 
Mass., to New Haven 
that includes the tra- 
ditional birthplace 
of American preci- 
sion manufacturing 
and more than 40 
institutions of higher 
education. 

The Knowledge 
Corridor region is the 
26th largest metro 
region in the United 
States, comparable 
to Nashville, Tenn., 
and Austin, Texas. 

Given these realities we have a number of 
tasks as ametro Hartford region. First we need 
to celebrate and communicate the many cul- 
tural and social amenities spread out among 
our 38 towns, such as the New Britain Museum 
of Art and the Nathan Hale Homestead and 
many theatres, just to name a few. 

Second we need to continue to strengthen 
our ability to get around the region. Eighty 
percent of us work in different towns from 





> The whole region, 
including Hartford at its 
core, needs to succeed 
but we need to work on 
issues together as well 
as individually as towns. 


where we live. Many of us shop in differ- 
ent towns regularly. Connecticut is largely 
car dependent, but our residents are ask- 
ing for better mobility options, whether for 
sidewalks or bike paths as part of complete 
streets. The recent opening of the first rapid 
transit in the state with CTfastrak is the kind 
of effort that the next generation finds attrac- 
tive to work and live near. 

Third, we need to improve the performance 
and contain the cost of public services. Using 
Regional Performance Incentive Grants, 
the Capitol Region Council of Governments 
(CRCOG) has been leading the way for munici- 
palities to utilize technology to improve back- 
office efficiency. Fiber optic cabling will soon 
link all 38 towns, allowing shared programs 
for digital storage, electronic document man- 
agement, and human resources portals and 
other development projects. Much more is on 
the drawing board to move public services for- 
ward in towns in the region. 

Business climate is also important. CRCOG 
has 23 towns using an online permitting sys- 
tem that saves enormous amounts of time for 
home owners and small business owners. More 
needs to be done to streamline the regulatory 
structure of the area to enhance entrepreneur- 
ship and do more to foster a startup business 
culture. Startups create jobs and increase ser- 
vices available to all of our residents. These busi- 
nesses will create vitality, and allow people to 


follow their dreams of 
opportunity. 
Finally, prop- 


erty tax reform is a 
major issue. Practic- 
ing a zero sum game 
of property tax win- 
ners and losers for 
each development is 
not aprescription for 
long-term growth. 
We need to consider 
a variety of reme- 
dies including shar- 
ing tax revenues as 
part of a reform that 
allows development in the right places and 
makes for sound growth. 

It’s regrettable to Hartford that UTC is 
leaving the Gold Building on Main Street, but 
we should vigorously set about the tasks we 
need for the metropolitan region as a whole 
to grow and prosper. a 
Stewart “Chip” Beckett is the chairman of 
Capitol Region Council of Governments 
and Glastonbury Town Council. 


send Us Your Letters 





The Hartford Business Journal 
welcomes letters to the editor 
and guest commentaries for 
our opinion pages. Electronic 
submissions are preferred 

and welcome at: editor@ 
HartfordBusiness.com. Or you 
may fax submissions to Editor, 
Hartford Business Journal, at 
(860) 570-2493. 


www.HartfordBusiness.com 





OTHER VOICES 


Outsourcing services, Medicaid reform, regionalism 
key to restoring CT’s competitiveness 


By 0z Griebel 

onnecticut’s modest recovery from the 
C Great Recession has been marked by slow 

job growth, stagnant personal income, 
and a “groundhog day” cycle of state budgets in 
which revenues con- 
sistently fail to meet 
increasing expendi- 
tures while  under- 
funding mental health, 
transportation, and 
other critical initia- 
tives and programs. 

Indeed, we face a 
deficit in the current 
budget and_ billion- 
dollar-plus_ deficits 
in both FY 16 and ‘17. 
This steadily deteriorating situation requires 
aserious discussion not about defending spe- 
cific expenditure cuts or revenue increases 
but about significant structural changes that 
put the budget on a stable and sustainable 
footing that will support employment growth 
and private sector investment. 

In his February budget address, Gov. Mal- 
loy called for a budget that is balanced and 
within the spending cap. His proposed bud- 
get aimed to achieve this through approxi- 
mately $900 million in revenue increases 
and $590 million in cuts. As importantly, 
he invited constructive ideas to improve the 
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budget. We responded to that invitation with 
a March 19 letter that contains six specific 
structural changes summarized below. 

We submitted these proposals to establish 
a fiscal framework that supports private sec- 
tor employment and investment that in turn 
generates the revenues needed to fund the 
education, health care, infrastructure, and 
social service needs of Connecticut’s resi- 
dents. We also urge a genuine private-public 
effort to adopt these structural reforms to 
achieve three vital goals by Dec. 31, 2017: 

e Restore all jobs lost since 2008; 

e Exceed that number by 25,000 jobs; 

e Reignite growth in the state’s personal 
income to an annual average of 5 percent. 

To underscore our commitment to these 
goals we are eager to participate in discus- 
sions to mitigate the revenue shortfall in 
the FY ’16 and 717 budget in exchange for the 
implementation of the proposed reforms and 
similar structural changes. 

e Contracting state services with pri- 
vate providers: Expand contracting with 
private providers where such providers can 
deliver services more cost-effectively. 

e Incentivizing regional cooperation: 
Incent regional cooperation with 90 percent 
of funding municipalities received in FY ‘15 
guaranteed and the remaining 10 percent 
made available to support regional collabo- 
ration led by Councils of Governments. 

e Transportation infrastructure 


> This steadily deteriorating situation requires 
a serious discussion not about defending specific 
expenditure cuts or revenue increases but about 
significant structural changes that put the budget 
on a stable and sustainable footing ... 


strategy: Secure transportation fund- 
ing and expenditures by a constitutional 
amendment that also creates an indepen- 
dent governing authority with private sec- 
tor representation. 

e Medicaid reform: Introduce competi- 
tion, innovation and risk mitigation via part- 
nerships with private health plan entities; and 
eliminate the unsustainable cost-shifting to 
private sector providers that deliver vital 
care and jobs in our communities. 

e Strengthen the spending cap: Ensure 
through a constitutional amendment that all 
budget surpluses be used only to repay debt 
or address any underfunded obligations. 

e Restructure state employee 


benefit plans: Replace current defined ben- 
efit plans with a defined contribution retire- 
ment plan and a high deductible health insur- 
ance plan with health savings accounts for all 
who serve in any elected or appointed office. 

By working constructively with Gov. Mal- 
loy and the legislature, we can adopt these 
structural reforms that will send an unmis- 
takable signal to Connecticut’s residents and 
its private sector that we have the political 
will to move the state to more stable and sus- 
tainable fiscal cycles that will be the basis for 
a prosperous economic future for all. | 
Oz Griebel is the president and CEO of the 
MetroHartford Alliance. 


Tips for staying mentally sharp on the job 


4 1 3 Things Mentally Strong 
People Don’t Do — Take 
Back Your Power, Embrace 
Change, Face Your Fears, and Train Your 
Brain for Happiness and Success” by 
Amy Morin (William Morrow, $26.99). 

Positive thinking doesn’t guarantee suc- 
cess. To unlock its power, you must blend it 
with realism, mirror-image behavior and con- 
trolled emotion. Sound deci- 
sion-making uses rational 
thinking to offset knee-jerk 
emotional reactions. Mental 4\ 
strength requires doing what 
must be done while remem- sae ER Phos 

Things 
bering things you don't do. s 
Here are Morin’s 18 don'ts: 

1. “Don’t waste time feeling 
sorry for yourself.” Every day 
has its ups and downs. Look at 
all the good that happened and 
build upon it. Ifyou dwell on the 
downs, you develop a glass-half- 
empty mentality, which triggers 
an ongoing self-pity party. 

2. “Don't give away your power.” Every day 
comes with new choices. These include how 
you respond to others — especially when 
criticism is involved. Evaluate feedback in 
terms of content, not personality or attitude. 

3. “Don’t shy away from change.” Dis- 
comfort initially accompanies any change. 
But by creating a goal and action expecta- 
tions and a timeframe, you can manage 
change. Track your progress. When you 
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encounter obstacles, keep an 
open mind and adjust. 

4. “Don’t waste energy on 
things you can't control.” Quit 
wishing circumstances were 
different. Trying to gain con- 
trol over others and situations 

produces stress. Instead, pro- 
actively deal with what you 
can control: your actions and 
reactions. Use what you can 
control to influence others. 
5. “Don’t worry about 
pleasing everyone.” Say- 
ing ‘yes’ to everyone makes it dif- 
ficult for you to handle your priorities. Their 
urgent shouldn't trump your important. It’s 
okay to tell people, “I’m working on some- 
thing; can I get back to you....” 

6. “Don’t fear taking calculated risks.” 
Choice involves risk — especially when 
facing change. Creating worst-case sce- 
narios plays into fear of failure. Basing 
decisions on the fear emotion limits the 
potential for identifying upside. You can’t 


AMY 
MORIN 


> Sound decision-making uses rational thinking 
to offset knee-jerk emotional reactions. 
Mental strength requires doing what must be 
done while remembering things you don’t do. 





win by playing not to lose. 

7. “Don’t dwell on the past.” Living today 
by looking at yesterday’s rearview mirror, 
destroys one’s ability to plan. Instead of 
figuring out what’s next, you play ‘Woulda, 
Coulda, Shoulda, a game you can’t win. 

8. “Don’t make the same mistakes over 
and over.” “When we deny our mistakes, we 
are less likely to examine them and gain any 
lessons from them, making us more suscep- 
tible to repeating them.” Often pride gets in 
our way. Stubbornness does, too. The wise 
man figures out why he fell off the horse 
before climbing back on. 

9. “Don’t resent other people’s success.” 
The emotions of insecurity, jealousy and 
envy create resentment. “The more time 
you spend focusing on someone else’s 
achievements, the less time you have to 
work on your own goals.” Your life involves 
maximizing your skills and talents — and 
being happy with the results. 

10. “Don’t give up after the first failure.” 
Successful people understand that failure is 
a side step on the path to success. Thomas 


Edison found thousands of ways not to 
invent the light bulb. 

11. “Don't fear alone time.” A philosophy 
professor friend wakes up at 4 a.m. every 
day to think about what’s happened and 
what could happen in his life. He told me 
that at 4 a.m. the world is silent, and that 
makes it easy to focus on “me being me.” 

12. “Don't feel the world owes you any- 
thing.” Entitlement (n.) — the condition of 
having aright to have, do, or get something. 
My dad didn’t give me allowance; I earned it 
by doing my chores. Effort begets reward, 
and creates self-esteem and motivation. 

13. “Don’t expect immediate results.” 
There are no shortcuts to success. Like 
a newly-planted garden, it takes time for 
seeds to germinate; fertilizer and weeding 
are required to maximize the harvest. 

Mindset-reminder exercise: Write down 
the 13 don’ts and read them aloud before 
you start your workday. |_| 
Jim Pawlak is a nationally syndicated 
book reviewer. 
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OF NOTE 
TECH COUNCIL HONORS WOMEN INNOVATORS 


The Connecticut Technology Council recently honored 56 women 
for their innovation and leadership during the 11th annual Women of 
Innovation awards gala. The awards recognized women innovators, 
role models and leaders in the fields of science, technology, engineer- 
ing, and math as well as outstanding women at the high school and 
collegiate level. Of these 56 women, 10 were recognized as category 
winners, including: 


Academic Innovation and Leadership: Medria Blue-Ellis, Principal, 
Engineering & Science University Magnet School. 


Collegian Innovation and Leadership: Sapna Gupta, student, 
University of Connecticut; Monika Weber, student, Yale University. 


Community Innovation and Leadership: Keshia Ashe, co-founder 
& CEO, ManyMentors. 


Entrepreneurial Innovation and Leadership: Christina Lampe- 
Onnerud, founder & CEO, CLOTEAM LLC. 


Large Business Innovation & Leadership: Yu-Hui Rogers, site 
director, The Jackson Laboratory for Genomic Medicine. 


Research Innovation and Leadership: Serap Aksoy, professor, Yale 
School of Public Health; Radenka Maric, professor in sustainable 
energy, University of Connecticut. 


Small Business Innovation and Leadership: Lisa Braden-Harder, 
CEO, Appen. 


YWCA HARTFORD REGION APPOINTS ROBINSON+COLE 
LAWYER CHAIR OF BOARD OF DIRECTORS 


Robinson+Cole lawyer Britt-Marie 
K. Cole-Johnson has been named 
chair of the YWCA Hartford Region’s 
board of directors for 2015-2016. 
Cole-Johnson has been a member of 
the YWCA board of directors since 
2011 and has held various leadership 
positions, including chair of the gover- 
nance and nominating committees, 
and event co-chair of the 19th annual 
“In the Company of Women” lun- 
cheon, and has served as a member of the executive committee. 





CABRERA SERVICES INC. RECEIVES EBJ BUSINESS 
ACHIEVEMENT AWARD 


Environmental Business Journal, a business research publica- 
tion for the environmental industry, honored East Hartford’s 
Cabrera Services Inc. with a Business Achievement Award in 
the Project Merit: Remediation category for outstanding busi- 
ness achievement in the industry. 


The award honors companies for revenue growth, acquisitions, 
innovative project designs, technology applications, new prac- 
tice areas, social contributions and industry leadership in 2014. 


JOSEPH MERRITT CO. ACHIEVES 
TOP PERFORMING SALES AWARD 


KIP America recently awarded Hartford’s Joseph Merritt Co. with 
the Star Performance Award. Joseph Merritt Co.’s printer sales 
division was recognized for outstanding sales performance in 
2014. This marks the second consecutive year that Merritt has 
been awarded the Star Performance Award. 


MIDDLETOWN ENGINEERING FIRM RECOGNIZED 
FOR CTFASTRAK BUSWAY WORK 


Al Engineers Inc., of Middletown, has eared a National Recognition 
Award for exemplary engineering achievement in the American 
Council of Engineering Companies’ 49th annual Engineering 
Excellence Awards. 


Al was recognized for its innovative infrastructure design of the 
CTfastrak New Britain-Hartford busway, which consists of a 9.4 mile 
long roadway dedicated to bus transportation. Al was involved in the 
demolition of a 40-year-old railroad bridge spanning the Route 9 and 
72 interchange, and construction of a new 635 foot, five-span bridge 
carrying the new guideway. 
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PRATT & WHITNEY HOSTS SPECIAL OLYMPICS FLOOR HOCKEY COMPETITION 
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> Special Olympics Connecticut athletes celebrated their accomplishments on the awards stage at the Pratt & Whitney Hangar & Museum in East 
Hartford during the 33rd annual Special Olympics Winter Games. Pratt & Whitney hosted the Winter Games’ floor hockey competition for the Special 
Olympics athletes, as well as welcomed hundreds of coaches, family members and spectators during the two days of competition. 


WINDSOR LOCKS FCU CELEBRATES 75 Ali IN BUSINESS 


Mi = P Windsor Locks Federal Credit 
——--* Union recently celebrated its 
75th anniversary. Organized in 
1940, the credit union began as 
St. Mary’s Windsor Locks 
Parish Federal Credit Union 
serving the parishioners of St. 
Mary’s Parish in Windsor Locks 
and Warehouse Point. Local 
dignitaries including state Rep. 
Peggy Sayers and Windsor 
Locks First Selectman Steven 
N. Wawruck Jr. were present 
for the event. Pictured is 
Wawruck presenting a special 
proclamation to the credit 
union’s President/CEO John E. 
Franco, Jr. 


DOOSAN FUEL CELL HELPS HARTFORD CHARITIES 





P More than 40 volunteers from 
South Windsor-based Doosan 
Fuel Cell partnered with the 
United Way and FoodShare 
charities, providing food and 
time to package products for 

jose Fuel . Za & local food kitchens and food 

ging mun .-S banks. The collaboration was 


r 


cA sie “I e Meal ch, atime i ris part of a worldwide Day of 
- ites a Community Service established 


last year by South Korean parent 
company Doosan Corp., a Global 
Fortune 2000 member and the 
oldest company in Korea. 
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SPRING HAS SPRUNG 


xe 


ii). 


AND WITH IT COMES SEVERE WEATHER. 
BE PREPARED. 
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KNOW YOUR OPTIONS. 
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If you're an AT&T customer, your telecom provider is changing* So we at Cox Business 
WVOlU (eM <omvole-1<omual we) e)ole)aiUlaliavmremlalicolel0(x-MelUlas\-)\.-\-8-]ale Mm A\VIKcM VOLO MCOm IU IMUS 

as your new provider. We've served the Connecticut area for more than 15 years and 
Ta\icssitcre Maalliitelalcmlamual=meolanlanlelalinva-l(elalemualoMii-\ ANA oMUcMat-lealcre -Malcico)aMelmiaU im iin 
our customers by providing them with the services and support they need. And we 
make it easy to get the same for your business: 


1 Call (866) 791-2044 or visit coxbusiness.com/switchnow 


2 Get a custom solution for your business 


Our local team is available 24/7, so you can trust us 
to give your business the service it deserves. 


SPEAK TO A COX REPRESENTATIVE 
CALL TODAY (866) 791-2044 COX 


*AT&T Press Release, Dec 2013. http://www.att.com/gen/press-room?pid=25160&cdvn=news&newsarticleid=37344&mapcode=corporate. © 2014 Cox Communications, Inc. All rights reserved. 
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